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MISSION STATEMENT TEACHING  
 
Trier University of Applied Sciences is an institution of higher education and research with an international ori-
entation and regional roots. It provides students with the opportunity to develop a future-oriented portfolio of 
competencies that encompasses interdisciplinary and supra-disciplinary aspects in addition to discipline-spe-
cific ones. For students seeking qualification, this entails: 

• the enhancement of existing professional, personal and methodological competencies, 

• the cultivation of key competencies, and 

• the acquisition of the capacity for social responsibility.  

Innovative forms of teaching and learning support students in the independent and individual organisation of 
their studies. Practical relevance and interdisciplinarity are core elements of teaching. Graduates are able to 
work on tasks in their subject area in a technically sound and interdisciplinary manner, to adapt to new tasks 
and to acquire the necessary knowledge independently.  

The subject and methodological design of the degree programmes, in the form of the development of a con-
crete qualification goal based on the current state of science and technology, is oriented towards these over-
arching premises.  

For us, good teaching means pursuing these goals through the joint efforts of all members of the university.  

With this in mind, the members of Trier University of Applied Sciences have committed themselves to the fol-
lowing principles: 

1. Students  

•  Take responsibility for their own learning process,  

•  Cultivate self-study and learn the techniques necessary to do so,  

•  Give constructive feedback to the teaching staff and actively shape the teaching and the University 
through their participation in committees.  

2. Teaching  

•  Ensures a high level of professionalism with a current application and research reference,  

•  Enables students to participate in practice and research projects and promote the development of new 
knowledge and perspectives with the aim of academic excellence,  

•  Facilitates the learning process of students through appropriate didactic methods and tailor their teach-
ing to the competences to be taught, 

•  Uses feedback and evaluation for their own development and continuously improve their teaching ap-
proaches. 

3. The staff of the departments and the services  

•  Provide students with comprehensive advice, guidance and interdisciplinary training throughout the 
student life cycle, 

•  Support all members of the University with a high level of service orientation and professionalism, 

•  Participate in the expansion and development of the infrastructure according to demand. 

4. The Presidential Board, the department heads and the university committees  

•  provide adequate funding for infrastructure and human resources,  

•  assume responsibility for the implementation of this mission statement.  

 

All members of the University treat each other with respect.   
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Curriculum Sustainable Business and Law 

  SHW ECTS 
Module 
Weight 

1s
t 

se
m

es
te

r 

M 1 Fundamentals of Science and Scientific Methods 4 5 5 

M 2  Fundamentals of Law 4 5 5 

M 3 Fundamentals of Sustainable Business I 4 5 5 

M 4 Fundamentals of Accounting 4 5 5 

M 5 Intercultural Communication  4 5 5 

M 6 German I / Foreign Language / Elective *4 4 5 5 

  TOTAL 24 30 30 

            

2n
d 

se
m

es
te

r 

M 7 Sustainability in Law: ESG I*1 4 5 5 

M 8 Sustainability in Law: ESG II*1 4 5 5 

M 9 Fundamentals of Sustainable Business II  4 5 5 

M10 Digitalisation 4 5 5 

M11 Accounting 4 5 5 

M12 German II / Foreign Language / Elective *4 4 5 5 

  TOTAL 24 30 30 

            

3r
d 

se
m

es
te

r 

M13 Legal Compliance 4 5 5 

M14 Energy and Resource Law 4 5 5 

M15 Economics and Fundamentals of Business Taxation  4 5 5 

M16 Strategic Innovation and Entrepreneurship 4 5 5 

M17 Corporate Finance 4 5 5 

M18 German III / Foreign Language / Elective *4 4 5 5 

  TOTAL 24 30 30 

            

4t
h 

se
m

es
te

r 

M19 Advanced Seminar  4 5 5 

M20 Labour and Supply Chain Law  4 5 5 

M21 Comparative Legal Case Studies  4 5 5 

M22 Sustainability and Business Communication  4 5 5 

M23 Elective *2 4 5 5 

M24 German IV / Foreign Language / Elective *4 4 5 5 

  TOTAL 24 30 30 

            

5t
h 

se
m

es
te

r 

M25 Ethics and Society 4 5 5 

M26 Legal Foundations of Green Finance  4 5 5 

M27 Sustainability Reporting 4 5 5 

M28 Quantitative Business and Management  4 5 5 

M29 Elective *2 4 5 5 

M30 German V / Foreign Language / Elective *4 4 5 5 

  TOTAL 24 30 30 

            

6t
h 

se
m

es
te

r 

M31 Elective *2 4 5 5 

M32 Interdisciplinary Project *3 8 10 10 

M33 
Bachelor Thesis and Colloquium 
Bachelor Thesis 
Colloquium 

- 
- 
- 

15 
12 
3 

15 
12 
3 

  TOTAL 12 30 30 

           

  

  TOTAL 132 180 180 
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Further information and notes on the curriculum 

*1  Environmental, Social and Governance (ESG) 

 

*2 In the fourth, fifth and sixth semesters, students have the opportunity to choose a major in order to develop an 
individual profile and orientation towards a future field of activity. 

A total of three electives (modules 23, 29 and 31) with a total of 15 ECTS must be taken in accordance with the module 
handbook. These are generally completed in the form of 5 ECTS modules each and must be selected from the com-
pulsory elective module catalogue for the degree program regulated in these regulations. The catalogue of compul-
sory elective modules is determined and published by the head of degree program. It can be updated every semester. 

Alternatively, an elective (5 ECTS module) from the bachelor’s degree programs offered at the Environmental Campus 
Birkenfeld can be taken after consultation with the head of degree program. 

*3 The module is normally carried out in the form of two projects of 5 ECTS each. It is also possible to combine this 
module into one large project of 10 ECTS. 

*4 The modules “German I-V / Foreign Language / Elective” include the courses “German as a foreign Language I-V” 
for foreign students. For students whose native language is German and foreign students with proven knowledge of 
German, there are alternative options for taking other languages or electives from the compulsory elective module 
catalogue of this degree program. 
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Compulsory Modules 

Module 1: Fundamentals of Science and Scientific Methods FUSCI 

Duration 1 semester 

Study Semester 1st semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Dr. Sílvia de Magalhaes Carvalho 

Teaching Personnel Prof. Dr. Maximilian Wanderwitz, Dr. Sílvia de Magalhaes 
Carvalho 

Requirement for Award-
ing of ECTS Points 

Passed module examination(s) 

Methods of Evaluation ☒ Written exam  
(Prof. Wanderwitz 50%; Dr. 
Carvalho 25%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

☒ Writing tasks (Dr. Car-
valho 25%) 

1. Learning Goals 

a. Theory of Knowledge, Philosophy of Science and Logic 

Students acquire the ability to view and understand the "phenomenon of science" from 
different perspectives. Each of these perspectives addresses a different fundamental 
aspect of science. Whereas theory of knowledge or epistemology is concerned with 
the preconditions of our human knowledge, our experience of the world and of 
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knowledge, and the foundations of our knowledge and its justification, philosophy of 
science is primarily concerned with the foundations of science, its history, scientific 
laws and explanatory models, the nature and development of scientific hypotheses 
and theories, and the different types of scientific reasoning. Formal logic, on the other 
hand, deals with the laws of thinking and reasoning itself, providing tools for the ade-
quate mathematical representation and formulation of complex thoughts and helping 
to recognise fallacies and paradoxes. 

Through knowledge of these three areas, students recognise that science is a complex 
result of different elements that may overlap in part, but each has its own core mean-
ing. 

 

b. Scientific Methods and Concepts 

Students learn the rigorous requirements of conducting research at the level of higher 
education, from the fundamental importance of checking the reliability of sources to 
appropriate advanced source citation methods. They will also learn guidelines for 
structuring written research, as well as relevant academic writing conventions aimed 
at developing a concise and mature style in the production of academic reports, term 
papers and theses. Last but not least, they will learn the basic approach for an oral 
presentation.  

Upon successful completion of the course, students will have acquired the necessary 
tools to conduct appropriate and accurate academic research. They will be able to 
independently formulate, elaborate on, and write about research and meet degree 
requirements in English. In addition, the essential skills acquired on the course are of 
long-term value to students’ future careers, as they lead to an improvement in their 
ability to communicate accurately, clearly, and objectively. 

 

2. Module Content and Course Schedule 

This module aims to teach the two complementary aspects of science, namely the 
theoretical and the practical. Therefore, Prof. Dr. Maximilian Wanderwitz will teach 
content on the theory of knowledge (also known as epistemology), the philosophy of 
science and logic, while Dr. Sílvia de Magalhaes Carvalho will teach scientific methods 
and concepts. In this way, science will be presented and taught holistically, providing 
a broach understanding of the fundamentals of science is conveyed. 

a) Theory of Knowledge, Philosophy of Science and Logic 

This part covers three areas, namely (i) theory of knowledge or epistemology, (ii) phi-
losophy of science and (iii) formal logic: 

(i) Theory of Knowledge / Epistemology 

This section begins with our human perception and memory, then our own human 
consciousness, our “reason” and social aspects of knowledge and understanding. 
Structural aspects are then considered, and the last point is different views on the 
justification of knowledge. 

(ii) Philosophy of Science 

First, some historical developments and events are presented that help to clarify the 
nature of science. This is followed by a discussion of scientific laws and scientific ex-
planations, with particular emphasis on the difference between causal and statistical 
explanation. Then the structure of scientific theories is explained, as well as the differ-
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ence between theory and hypothesis, and the difference between inductive and de-
ductive approaches. The section concludes with scientific reasoning, in particular the 
difference between verification and falsification. 

(iii) Formal Logic 

The two main focuses of this section are propositional logic and predicate logic. These 
two points are complemented by fundamental considerations about the nature of for-
mal logic, its potential and its limitations. 

 

b) Scientific Methods and Concepts 

In order to achieve the above objectives, the course has been designed and planned 
as follows: 

(i) Basic guidelines for structuring a report/term paper/thesis: the components of ac-
ademic research writing. 

(ii) General submission and paper format requirements for academic research writing. 
General rules for presenting evidence in tables and figures. 

(iii) General introduction to the different methods and styles of citing sources. Intro-
duction to legal citation methods: the Bluebook: a uniform system of citation. As well 
as appropriate citation methods, this part of course includes a consideration of the 
different types of plagiarism and how to avoid them. 

(iv) Stylistic rules of academic research writing: sentence and paragraph form, choice 
of vocabulary, punctuation. 

(v) Principles and methods of oral presentation.  

3. Didactic Concept 

a) Theory of Knowledge, Philosophy of Science and Logic 

The content of this part of the course is conveyed both through a lecture in the clas-
sical sense and through discussions moderated by the lecturer. In addition, the lec-
turer will occasionally set tasks for the students to work on, either individually or in 
small groups. 

At the end of the course there is a written exam in which students have to answer 
open questions. The main aim is for the students to demonstrate a basic understand-
ing of the topics covered - the mere recall of facts is not the main focus here. 50% of 
the final mark. 

b) Scientific Methods and Concepts 

Evaluation: Two assessment criteria must be met to successfully complete this module 
of the course: 

(i)  Submission of three writing samples during the semester (assignments and dead-
lines to be specified by the lecturer). 25% of the final mark. 

(ii)  Final examination covering theoretical material covered in the course. 25% of the 
final mark. 

 

4. Bibliography 

a) Theory of Knowledge, Philosophy of Science and Logic 
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Audi, Robert (2011): Epistemology: A Contemporary Introduction to the Theory of 
Knowledge. 3rd ed. Routledge, New York. 

Rosenberg, Alex and McIntyre, Lee (2020): Philosophy of Science: A Contemporary 
Introduction. 4th ed. Routledge, New York. 

Kuhn, Thomas (2012): The Structure of Scientific Revolutions. 4th ed. The University of 
Chicago Press. 

Smith, Peter (2020): An Introduction to Formal Logic. 2nd ed. Cambridge University 
Press. (free PDF-version also available at https://www.logicmatters.net/  

 

b) Scientific Methods and Concepts 

(i) Consultation 

Turabian, Kate L (2017): A Manual for Writers of Research Papers, Theses, and Disser-
tations: Chicago Style for Students and Researchers. 17th ed. University of Chicago 
Press. 

Merriam-Webster Dictionary, merriam-webster.com. 

 

(ii) Recommended Reading 

Glasman-Deal, Hilary (2010): Science Research Writing for Non-Native Speakers of 
English. London: Imperial College Press. 

Lehman, Carol, Debbie Dufrene, and Robyn Walker (2024): Business Communication 
11. Boston: Cengage Learning.  

Lipson, Charles (2005): How to Write a BA Thesis: A Practical Guide from Your First 
Ideas to Your Finished Paper. University of Chicago Press. 

Macgilchrist, Felicitas (2014): Academic Writing. Paderborn: Verlag Ferdinand 
Schöningh. 

Powell, Mark (2010): Dynamic Presentations. Cambridge University Press. 

Roche, Marc (2018): Business English Writing. Advanced Masterclass. Mascon Bell 
Business English Books.  

Saunders, Mark / Philip Lewis / Adrian Thornhill (2023): Research Methods for Business 
Students. 9th ed. Harlow: Pearson. 

Skern, Tim (2011): Writing Scientific English: A Workbook. 2nd ed. Vienna: Facultas 
WUV. 

Wallwork, Adrian (2016): English for Writing Research Papers. 2nd ed.  Switzerland: 
Springer Verlag. 

Wallwork, Adrian (2016): English for Academic Research: Writing Exercises. 2nd ed. 
Switzerland: Springer Verlag. 

Wallwork, Adrian (2016): English for Academic Research: Grammar, Usage and Style. 
2nd ed. Switzerland: Springer Verlag 

Wallwork, Adrian (2016): English for Academic Research: Grammar Exercises. 2nd ed. 
Switzerland: Springer Verlag.  

Wallwork, Adrian (2016): English for Academic Research: Vocabulary Exercises. 2nd ed. 
Switzerland: Springer Verlag.  

https://www.logicmatters.net/
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Williams, Phil (2018): Advanced Writing Skills for Students of English. Brighton: English 
Lessons. 
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Module 2: Fundamentals of Law FULAW 

Duration 1 semester 

Study Semester 1st semester 

Frequency Winter semester 

Recommended Prerequi-
sites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2,78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Prof. Dr. Kathrin Nitschmann  

Teaching Personnel Prof. Dr. Kathrin Nitschmann 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☒ Portfolio (50%) 

☒ Term paper or essay 
(50%) 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Students will understand the legal system as a necessary framework for sustainable 
business. They will gain knowledge about the relationship between sustainability 
strategies and the law, and about the analysis of legal textual genres and legal rea-
soning. They will recognise the difficulties of implementing sustainability in positive 
law and understand legal systems as part of the necessary framework for implement-
ing sustainable strategies. 
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Students will understand and contextualise relevant legal norms in order to apply and 
critically discuss them in selected case studies and legal projects. The acquired 
knowledge and skills will enable students to assess, evaluate and critically discuss sus-
tainable development and sustainable business strategies from a legal perspective.  

 

2. Module Content and Course Schedule 

The course serves as a natural starting point for identifying and analysing relevant 
legal frameworks for sustainable development. It provides an overview of relevant le-
gal fields and basic legal principles and approaches in a global and European context 
that are relevant for the implementation of the Agenda 2030 and for sustainable busi-
ness decisions. 

The course provides content about definitions, levels, sources and areas of law and of 
institutions. It teaches legal methods and reasoning. Students will be introduced to the 
interrelationship between international and national sustainability strategies and the 
law in the fields of ecology, economy and social issues at different levels. The difficulty 
of translating sustainability as an undefined legal concept into positive law will be dis-
cussed. A closer look at selected European and national legal norms and institutions 
completes the picture. Differences between the relevant fields of law and the meaning 
of the rule of law and law enforcement will be introduced. 

Students will gain an understanding of the relevant legal frameworks and decision-
making in different sustainability-related situations. They apply their knowledge in 
practice orientated examples and present their results. 

a) Course Schedule  

(i)  Sustainability and Law in the context of the Agenda 2030 
• Agenda 2030 and Human Rights 
• International Institutions and Strategies 
• Delimitation of relevant legal areas  
 
(ii)  Sustainability and European legal strategies  
• EU internal approaches in the fields of ecology, economy and social issues 
• Trade and supply chain related approaches  
• Institutions and enforcement of law 

 
(iii) Difference between public law, criminal law and private law 
• Administrative action vs. contract  
• Nature of administrative action and operating principles  
• Legal protection against sovereign actions 
• Rule of Law and its enforcement 

 
(iv) Legal methodology  
• Structure of paragraphs (facts and legal consequences) 
• Expert opinion style and judgment style 
• Structure of a legal expert opinion 
• Construction and other methods of legal reasoning 
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(v)Selected practice orientated examples of national norms and institutions and 
comparing laws 

 
b) Wrap up and Summary 

 

3. Didactic Concept 

• Lectures and text analysis 
• Integration of web media, blended learning and virtual exchange elements 
• Interactive workshops with international partners 
• Guest lectures and expert talks 
• Independent case studies and presentations  
• Independent project work and portfolio design 

 

4. Bibliography 

Mauerhofer, Volker/ Rupo, Daniela / Tarquinio, Lara (Editors) (2020): Sustainability 
and Law, Springer. 

Robbers, Gerhard (2023): An Introduction to German Law, 8th edition, Nomos. 

Mauerhofer, Volker (2021): The Role of Law in Governing Sustainability, Routledge. 
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Module 3: Fundamentals of Sustainable Business I FUSBUS I 

Duration 1 semester 

Study Semester 1st semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Prof. Dr. Christian Kammlott 

Teaching Personnel Prof. Dr. Christian Kammlott, Prof. Dr. Klaus Helling 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☒ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

This module serves as a foundational course for the entire programme, establishing 
fundamental concepts essential to understanding sustainable business management. 
It provides students with a holistic perspective on the dynamic interplay between en-
trepreneurship and sustainability principles, serving as a cornerstone for learning 
about sustainable business management and equipping them with the essential 
knowledge and skills to navigate and succeed in today's complex business landscape. 

 

Key Learning Objectives: 

a) Understanding entrepreneurial value creation: 
• Analyse the process of identifying and exploiting entrepreneurial opportunities. 
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• Evaluate different strategies for creating and capturing value in entrepreneurial 
ventures. 

• Assess the role of innovation, creativity, and risk-taking in value creation. 
 

b) Integrating sustainability into value creation: 
• Exploring the concept of sustainability and its relevance in contemporary busi-

ness environments. 
• Examine how sustainable practices can enhance the resilience and longevity of 

entrepreneurial ventures. 
• Identifying opportunities to align economic goals with social and environmental 

objectives based on the Sustainable Development Goals (SDGs) in connection 
with the Agenda 2030 framework. 

 
c) Environmental and sustainable management: 

• Recognise that long-term economic success requires consideration of environ-
mental and social aspects. 

• Understand that environmental management and sustainable management are 
essential to the long-term positive development of companies. 

• Recognise the importance of efficiency, consistency, and sufficiency in sustain-
able management. 

• Explain the principles and requirements of sustainable management with prac-
tical examples. 

• Understand the requirements, benefits and costs of environmental management 
systems according to ISO 14001 and EMAS. 

2. Module Content and Course Schedule 

The course provides comprehensive insight into the intricate relationship between en-
trepreneurial value creation and sustainability principles. Participants will explore how 
innovative entrepreneurial ventures can generate value while integrating sustainable 
practices for long-term success through the following course outline: 

a) Understanding the fundamentals of business 

• Understanding market dynamics: From Need to Demand 
• Value Creation and Business Model: Using the Business Model Canvas to design 

value propositions and learning to refine business models for optimal effective-
ness 

• Key Business Functions: Dive into the essential functions of entrepreneurial ac-
tion: Understand modern strategic concepts, grasp the fundamentals of market-
ing and sales, gain initial insights into production and logistics. 

b) Introduction to sustainable business and environmental management 

• Understanding that long-term economic success requires consideration of en-
vironmental and social aspects. 

• Environmental and sustainable management as crucial to the long-term positive 
development of companies. 

• Principles and requirements of sustainable management with examples of how 
companies contribute to the SDGs. 

• Requirements for environmental management systems according to ISO 14001 
and the EMAS. 

• Explain and assess opportunities and risks of environmental management sys-
tems based on current developments. 
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c) Wrap up and Summary 

 

3. Didactic Concept 

• The course consists of lectures and exercises 
• Media-supported presentation 
• Intensive use of media and current examples 

 

4. Bibliography 

Capaul, Roman / Steingruber, Daniel: Business Studies: An Introduction to the St. 
Gallen Management Model, Cornelsen 

W. Chan Kim / Renée A. Mauborgne: Blue Ocean Strategy, Expanded Edition: How to 
Create Uncontested Market Space and Make the Competition Irrelevant 

Alexander Osterwalder / Yves Pigneur: Business Model Generation: A Handbook for 
Visionaries, Game Changers, and Challengers 

D’heur Michael (2015): Sustainable Value Chain Management, Springer 

ISO 14001:2015 - Environmental management systems – Requirements with guidance 
for use, Beuth Verlag, Berlin 2015. 

United Nations (2015): Resolution of the General Assembly, approved on September 
25, 2015, URL: https://www.un.org/en/development/desa/population/migra-
tion/generalassembly/docs/globalcompact/A_RES_70_1_E.pdf  

United Nations (without year): Sustainable Development Goals Knowledge Platform, 
URL: sustainabledevelopment.un.org 

United Nations Development Program (without year): The UN SDG Action Campaign, 
URL: sdgactioncampaign.org  

 

 

 

 

 

 

  

https://www.alexandria.unisg.ch/items/ecf341ac-8963-4feb-9cc9-9e560db482e6
https://www.un.org/en/development/desa/population/migration/generalassembly/docs/globalcompact/A_RES_70_1_E.pdf
https://www.un.org/en/development/desa/population/migration/generalassembly/docs/globalcompact/A_RES_70_1_E.pdf
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Module 4: Fundamentals of Accounting FUACC 

Duration 1 semester 

Study Semester 1st semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Prof. Dr. Johannes Wirth 

Teaching Personnel Prof. Dr. Johannes Wirth, Kai-Heinrich Schlachter  

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☒ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

This module serves as a foundational course on the fundamental concepts that are 
essential for bookkeeping and accounting based on International Financial Reporting 
Standards (IFRS).  

The course identifies and explains basic bookkeeping concepts, demonstrates the 
basic principles of accounting and the components of IFRS financial statements. It pro-
vides students with the essential knowledge and skills to prepare and analyse financial 
statements. 

Key learning objectives: 

a) Fundamentals of accounting and bookkeeping 
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• The fundamental concepts of accounting, and the various accounting conven-
tions that apply these concepts  

• The recording of basic transactions (bookkeeping) and the structure of the dou-
ble-entry system and its application in different contexts 

• Recording of transactions and preparing the trial balance  
• Preparation of the statement of financial positions and income statement from 

the accounting records 
• Being able to prepare simple financial statements from basic accounting records 

 
b) Components and understanding of IFRS financial statements 

• Benefits of a globally accepted accounting system 
• Overview of the mandatory components of IFRS financial statements 
• Structure of an IFRS income statement and the use of performance indicators 
• Structure of an IFRS balance sheet and the use of financial stability indicators. 
• Basic concept of the purpose and concept of consolidated financial statements. 

 

2. Module content and timetable 

The course is intended to introduce students to the basic concepts, methods and prac-
tices of accounting, and therefore students do not need any prior knowledge of the 
subject. The course provides comprehensive insight into the basic concepts, methods 
and applications of bookkeeping. Students will be able to understand the principles 
and apply the knowledge in the form of case studies by applying the underlying 
knowledge, methods and techniques developed. 

a) Principles of accounting and bookkeeping 

(i)  Principles / basic accounting concepts 
(ii)  Processing accounting data  
(iii)  Preparation of financial statements 

 
b) Components and understanding of IFRS financial statements 

(i) Components and understanding of IFRS financial statements 
(ii) Key ratios for assessing financial performance and stability 
 

3. Didactic Concept 

• The course consists of lectures and tutorials 
• Media-supported presentation  
• Intensive use of media and current examples 
• Interactive bookkeeping tutorial 

 

4. Bibliography 

P. Atrill / E. McLaney (2022): Financial Accounting for Decision Makers, Harlow UK, 10. 
Edition 

C. Berkau (2021): Basics of Accounting, UVK, 6. Edition. 

Wiley (2023): Interpretation and Application of IFRS Standards. 
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Module 5: Intercultural Communication INTCOM 

Duration 1 semester 

Study Semester 1st semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar, Project Workshop 

Responsible for Module Prof. Dr. Stefan Diemer 

Teaching Personnel Prof. Dr. Stefan Diemer, Dr. Marie-Louise Brunner, Tandem 
Professor 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (50%) 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(50%) 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Students will gain key knowledge about cultural identities in order to be able to con-
textualise perspectives, viewpoints and expectations in a communicative context in a 
wide range of cultural and identity settings. They will be able to present and critically 
discuss key terms in intercultural communication and to apply the terminology in the 
analysis of practical examples of intercultural communicative events. 
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The exemplary discussion of barriers in intercultural communication will improve stu-
dents’ ability to recognise and understand potential obstacles and to develop and ap-
ply strategies to enhance communication across cultures (intra- and intercultural), 
particularly in professional settings.  

On the basis of the knowledge acquired, students will be able to recognise structural 
specifics of other cultures on an individual, regional or global level. The application of 
the skills presented and practised in the course will enable students to successfully 
work successfully with people from other cultural contexts. Students will be able to 
anticipate and resolve interpersonal conflicts in order to successfully perform profes-
sional tasks in a wide range of personal and professional settings. 

2. Module Content and Course Schedule 

The seminar presents and discusses key terms and theories of intercultural commu-
nication such as culture, communication, identities, stereotypes, external perception, 
transnationality, politeness and hybridity. Recent research findings from applied and 
professional fields (business and economics, politics, international relations) serve to 
reflect and deepen participants’ understanding of the complex context of both intra- 
and intercultural communication.  

In the accompanying project workshop students apply the theoretical foundations to 
concrete settings building on their own experiences of difference in order to recognise 
and understand interactions in a context of different identities and cultures. Practical 
exercises such as simulations, role-plays and critical incidents illustrate various in-
stances of intercultural communication and serve as the basis for the creation of indi-
vidual communication portfolios. 

Course Schedule  

a) Fundamentals of language and intercultural communication 

Overview of the key terms in intercultural communication and discussion of con-
cepts such as culture, communication, context and power, identities and intercul-
turality. 

b) Verbal/non-verbal communication and culture 

Introduction to linguacultures, transnationalities and the cultural dimensions of lan-
guage, non-verbal communication aspects (emotion, action, space and silence), 
speech acts, facework and politeness. 

c) Language, identity and intercultural communication 

An overview of the influence of language, social background, gender and identity, 
and examples of cultural representation and othering, conflict contexts, intercul-
tural contact, hybridity and third space. 

d) Understanding intercultural transitions: from adjustment to acculturation 

Focus on communication, adaptation and transformation, accommodation and 
contact in intergroup and intragroup settings. 

e) Intercultural communicative competence 

The role of language, understanding intercultural conflicts, the intercultural speaker 
and the acquisition of intercultural/global competence 

f) Intercultural competence in a global context 

English as a World Language and its role in a global environment, professional and 
workplace settings, legal contexts. 
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g) Aspects of intercultural management 

Focus on working, interacting and managing across cultures 

l) Critical incidents and role play 

Workshop elements to enhance communicative competence and intercultural busi-
ness and interaction competence. 

 

3. Didactic Concept 

• Lecture and interactive workshop elements 
• Integration of web media 
• Guest lectures and expert discussions 
• Project workshops with international partners 
• Cooperative sessions with blended learning elements 
• Independent project work and portfolio design 

 

4. Bibliography 

Clyne, Michael (1996): Inter-cultural communication at work, Cambridge, Cambridge 
University Press. 

Hofstede, Geert / Gert Jan Hofstede / Michael Minkov (2010): Cultures and organiza-
tions. New York: McGraw Hill. 

Jackson, Kane (ed.) (2014): The Routledge Handbook of Language and Intercultural 
Communication. London: Routledge. 

Lewis, Richard D (2006): When cultures collide. 3rd ed. Boston: Nicholas Brealey Inter-
national. 

Trompenaars, Fons / Charles Hampden-Turner (2012): Riding the waves of culture – 
Understanding diversity on global business. 3rd ed. Boston: Nicholas Brealey Interna-
tional. 
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Module 6: German I / Foreign Language / Elective GFL I / ELEC 

Duration 1 semester 

Study Semester 1st semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

German: None / Foreign Language: See module descrip-
tion in the appendix.                                                                  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language German, French, Spanish, Italian etc. 

The modules “German I-V/ Foreign Language/ Elective” 
include the courses “German as a foreign Language I-V” 
for international students. For students whose native lan-
guage is German and foreign students with proven Ger-
man language skills, there are alternative options for tak-
ing other languages or electives from the compulsory 
elective module catalogue of this degree program. 

For GFL replacement courses students will have to select 
a total of five modules: 

a) either other foreign language courses offered in the 
UWUR department, including English for Special 
Purposes, French, Spanish etc.; 

b) Electives from the compulsory elective module cat-
alogue of this degree program 

c) or other modules from other Bachelor courses of 
study in the UPUT or UWUR departments will count 
as “Electives (Wahlpflichtmodule)”. 

For recognition of language certificates please contact the 
languages and communication section: sk@umwelt-cam-
pus.de before finalizing your study plan.” 

A selection of possible language modules is attached in the 
appendix. 

Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

mailto:sk@umwelt-campus.de
mailto:sk@umwelt-campus.de


24 
 

Teaching Personnel Christina Juen, Aloisia Sens and further lecturers 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (50%) 

☒ Oral exam (50%) 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals German 

The course aims to acquire and develop written and oral communication skills and is 
based on the Common European Framework of Reference for Languages (CEFR). On 
successful completion of the course, students will have language skills equivalent to 
level A1 of the CEFR. 

2. Module Content and Course Schedule German 

The course trains speaking, listening, writing and reading skills with the goal of achiev-
ing beginner (A1) language skills. 

For a detailed description and a self-assessment grid of CEFR proficiency levels, see 
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?doc-
umentId=090000168045bb52. 

3. Didactic Concept German 

• Primarily communicative teaching method 
• Intensive media use (DVD: video sequences to start each unit, free app for 

smartphone supports self-study) 
• Course media and handouts available online 
• Communicative training (tasks and exercises for the basic skills reading, listen-

ing, speaking and writing; intercultural communication) 

4. Bibliography German 

The current list of German as a Foreign Language course books is available at 
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/spra-
che-kommunikation/student-info. 

  

https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
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Module 7: Sustainability in Law: ESG I 

Duration 1 Semester 

Study Semester 2nd Semester 

Frequency Summer Semester 

Recommended Prereq-
uisites 

M1 Foundations of Science 

M2 Foundations of Law 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  Same as credit points 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Environmental Law: N.N.  

Social Law: Prof. Dr. Anna Donner de Ceiba 

Teaching Personnel Environmental Law: N.N. 

Social Law: Prof. Dr. Anna Donner de Ceiba 

Requirement for Award-
ing of ECTS Points 

Passed module examination(s) 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☒ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Environmental Law: 

Students gain an overview of the environmental requirements that businesses have to 
comply with. They are able to apply environmental law to specific business situations 
and cases. They can critically analyse the legal challenges for sustainable business. 

 

Social Law: 
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Students learn about the background to the need for social corporate management 
and the importance of the social responsibility that a company bears towards its em-
ployees and society. They are able to evaluate legal issues and cases, develop solu-
tions and are thus able to apply them in practice in their later professional life. 

2. Module Content and Course Schedule 

Environmental Law: 
 
The course introduces the students to the environmental requirements with which 
businesses must comply. This includes:   

• Air quality, energy savings and climate protection  
• Biodiversity protection (no net loss and biodiversity offsetting)  
• Water protection and management  
• Waste management  
• Environmental and ecological impact assessment 
• Environmental human rights 

 

Social Law: 

The content of social corporate governance relates to social factors that are decisive 
for the economy and the well-being of people, such as: 

• Occupational safety 
• Health and safety 
• Diversity 
• Integration 
• Educational opportunities 
• Data security 
• Buyer and consumer protection 

3. Didactic Concept 

• Media-supported lectures with up-to-date case studies, allowing students to 
actively participate in the learning process 

• Team work and team presentations 

4. Bibliography 

Environmental Law: 
- Peeters, Eliantonio (2020): Research Handbook on EU Environmental Law 
- Selected articles. 
 
Social Law: 
- Yeoh, Peter: Environmental, Social and Governance (ESG) Laws, Regulations and 

Practices in the Digital Era, Kluwer Law International, 2022 
- Bell, Karen: Diversity and Inclusion in Environmentalism, Routledge, 2021 
- Nilsson, Kerstin: Designing Sustainable Working Lives and Environments Work, 

Health and Leadership in Theory and Practice, CRC Press, 2024 
- Johansen, T./ Dittrich, W.: Occupational Health and Rehabilitation – New Ap-

proaches for Maintaining Work Ability in the Workplace, Springer, 2021 
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Module 8: Sustainability in Law: ESG II ESG II 

Duration 1 semester 

Study Semester 2nd semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture and practical exercises  

Responsible for Module Prof. Dr. Christian Mock  

Teaching Personnel Prof. Dr. Christian Mock 

Prof. Dr. Frank Immenga 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☒ Written exam (50%) 

☐ Oral exam 

☐ Laboratory performance 

☒ Presentation (50%) 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Students will have a general understanding of the law of contract and tort and the 
basic principles of commercial and corporate law. In addition, they will have gained an 
overview of other important areas of civil law such as antitrust law, intellectual prop-
erty rights and the law against unfair competition.  
On the basis of the knowledge acquired, students will be able to (i) understand the 
principles of civil law and (ii) apply them in practice. Through the project presentation, 
they will demonstrate the ability to analyze legal issues in a structured manner, de-
velop practical solutions, and communicate their findings clearly and convincingly in 
a professional context. The presentation format supports the development of prob-
lem-solving, teamwork, and communication skills, which are essential for addressing 
complex legal questions in real-world scenarios. 
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2. Module Content and Course Schedule 

The course describes the working principles of civil law with its columns (i) contract 
law, (ii) tort law and (iii) rights in rem.  

In addition, it describes how other civil law principles such as commercial or antitrust 
law influence the general principles of civil law.  
 
As a result, students will be enabled to make meaningful contributions in practice 
based on the knowledge gained.  

Course Schedule Part One  

a) Contract law 

• Principles of entering a contract  
• Potential Issues  
• Potential form requirements 
• Principle of pacta sunt servanda and exceptions 
• Majority of creditors and debtors  
• Failure of performance law  
• Special contract types 
• Warranty law  

 
b) Rights in rem  

c) Overview of commercial law 

d) Overview of corporate law  

Course Schedule Part Two   

a) Tort law 

• General principles 
• Product liability law 
• Producer liability 

 
b) Anti-Trust Law  

• Introduction to German and European antitrust law 
• Treatment of the Articles 101 and 102 TFEU 

 
c) Law against unfair competition  

• General principles of competition law 
• Principles of the UWG and related areas of unfair competition law 
 

d) Intellectual Property Rights 

• Definition of intellectual property 
• Protection of intellectual property 
• Copyright Law 
• Trademark Law 
• Patent Law 
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3. Didactic Concept 

• lecture  

• practical exercises and sample contracts 

• dialog oriented team presentations 

 

4. Bibliography 

Robbers, Gerhard (2023): An Introduction to German Law, 8th edition, Nomos. 

Zekoll, Joachim / Wagner, Gerhard, Introduction to German Law (2018), 3rd edition, 
Wolters Kluwer. 
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Module 9: Fundamentals of Sustainable Business II FUSBUS II 

Duration 1 semester 

Study Semester 2nd semester 

Frequency  Semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78% 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr.-Ing. Susanne Hartard 

Teaching Personnel Prof. Dr.-Ing. Susanne Hartard, Prof. Dr. Klaus Fischer 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Students will deepen their knowledge in the field of sustainable business strategies 
such as decarbonization and net zero production, carbon accounting, industrial ecol-
ogy management and circular economy management. 

Students will gain the skills necessary to understand the future sustainability data 
management requirements for carbon footprint reports and digital product passports. 
They will know the state of the art of sustainable energy and raw material manage-
ment, diversity and circular industrial material flows and tools of a sustainable supply 
chain management.  
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They will have the awareness of the advantages of industrial ecosystems, hydrogen 
capability, energy self-sufficiency rate and procurement processes for recycled raw 
materials. 

2. Module Content and Course Schedule 

a) Module Content 

The seminar deals with the orientation towards a sustainability transformation and 
existing support tools. This includes in-depth reflection on innovative strategies for 
sustainable energy and materials management. Branch-specific pilot projects for de-
carbonization will be discussed.  Carbon accounting tools will be tested and the gen-
eration of digital passport content will be addressed. An additional focus will be on 
emerging trends and business opportunities in the circular economy. 

b) Course Schedule 

The course will be delivered in weekly sessions, including case studies and small ex-
ercises. 

3. Didactic Concept 

The seminar includes lecture components, impulse inputs, group work and self-study 
phases. 

 

4. Bibliography 

Thomas E Graedel / Eckelman, Matthew J (2023): Industrial Ecology and Sustainability. 
WSPC. 

Has, Michael (2022): Sustainable Products: Life Cycle Assessment, Risk Management, 
Supply Chains, Eco-Design (De Gruyter Textbook). 

Lacy, Peter / Long, Jessica / Spindler, Wesley (2020): The Circular Economy Hand-
book: Realizing the Circular Advantage. Palgrave Macmillan. 

Additional online materials. 
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Module 10: Digitalisation DIGITALENG 

Duration 1 semester 

Study Semester 2nd semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

Teaching Personnel Prof. Dr. Stefan Diemer, Marie-Louise Brunner, M.A. 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(50%) 

☒ Portfolio (50%) 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Students will expand their knowledge in the field of digitalisation and develop the abil-
ity to classify, analyse, optimise and develop different digital media channels in terms 
of language, content, and economic use. Students will also acquire the necessary skills 
to analyse and evaluate digital business models, with a particular focus on digital com-
munication in an intercultural context, and to present them to a critical audience. 

 

2. Module Content and Course Schedule 

a) Module Content 
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Based on current case studies, the seminar deals with in-depth aspects of digitalisa-
tion in national, international, and intercultural contexts, such as the development or 
adaptation of digital business models, the address of digital content to heterogeneous 
target groups, digital business and customer communication, and the companies' eco-
nomic perspectives in a global digital context. An additional focus will be new trends 
and opportunities in the digital economy. 

b) Course Schedule 

The course will be delivered in weekly or bi-weekly sessions with project phases. 

 

3. Didactic Concept 

The seminar includes lecture components, presentations, group and project work, 
presentations and self-study phases. 

 

4. Bibliography 

Kecskes, Istvan (2014): Intercultural Pragmatics. Oxford: Oxford University Press. 

Dark Horse Innovation (2016): Digital Innovation Playbook. Murmann. 

Herring, S. / Stein, D. / Virtanen, T. eds. (2013): Pragmatics of computer-mediated 

communication. Walter de Gruyter. 

Matzler, K. (2016): Digital Disruption. Vahlen. 

Rogers, David L. (2016): Digital Transformation Playbook. New York: Columbia Business 
School. 

Additional online materials. 
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Module 11: Accounting ACC 

Duration 1 semester 

Study Semester 2nd semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Prof. Dr. Johannes Wirth 

Teaching Personnel Prof. Dr. Johannes Wirth 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☒ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

The aim of this course is to provide students with an introduction to national and in-
ternational financial reporting standards, and to develop a broad understanding of ac-
counting processes, techniques, concepts and conventions and the relationships be-
tween the three financial statements. Students will also be introduced to some of the 
alternative technical methods and practices of accounting. At the end of the course, 
students will also be able to understand and prepare group accounts and get a brief 
introduction to management accounting. 
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2. Module Content and Course Schedule 

The course aims to measure and report the financial positions of an organization as 
well as the financial performance of an organization. The differences between group 
accounts and sole-trader accounts will be explained. At the end of the course, stu-
dents will be introduced to management accounting, to provide an understanding to 
the role of management accounting in decision making and managing an organiza-
tion. 

However, as accounting involves the manipulation of date expressed in numerical 
terms, students should have a basic grounding in mathematics. 

By the end of the course, students should be able to understand: 

• National and international regulations of accounting 
• International Financial Reporting Standards (IFRS, US-GAAP) 
• Measuring and reporting the financial position of an organization 
• Measuring and reporting the financial performance of an organization 
• Preparation and interpretation of financial statements   
• The analysis and interpretation of financial accounting information 
• A broad range of accounting proceedings and accounting techniques, including 

international accounting principles and practices 
• Basic issues relating to group accounting 
• Introduction to management accounting 

Course Schedule  

a) National Regulation and International Financial Reporting Standards (IFRS) 

Financial statements in Germany and other countries as well as Europe are regulated 
by various methods, including company law and accounting standards. The need for 
regulation and the nature of the differences between the national regulatory systems 
in Germany and the International Financial Reporting Standards (IFRS, US-GAAP) will 
be considered.  

b) Preparing Financial Statements 

This session will focus on the three financial statements (Balance sheet, Income state-
ment, Cash flow statement) and the links between them. It shows the main methods 
for preparing the statement of cash flows and the information that could be extracted 
over and above the information contained in the statement of financial position and 
the income statement. By the end of this unit, students should be able to prepare the 
three financial statements.  

c) Analysing and interpreting financial statements 

This chapter provides an overview of the methods used to analyse and interpret fi-
nancial statements. It looks into how investors and others use financial statements and 
market information to assess the company´s investment potential (i. e. invest in, hold 
or sell the company´s shares).  

d) Accounting proceedings I 

This session enables students to understand and apply a range of accounting practices 
and techniques, including some of the alternative technical methods and practices of 
accounting (i. e. alternative recognition rules and valuation bases, adjustment of ac-
counts for accruals, bad debts, bad debt provision and VAT). 

f) Accounting proceedings II 
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This unit discusses some of the problems with historical cost accounting in times of 
changing prices will be discussed and how they might be overcome. At the end of part 
I and II, students should be able to understand and apply a wide range of selected 
accounting proceedings and techniques based on alternative recognition rules, valu-
ation bases and legal conventions. 

g) Group Accounts 

This session looks at accounting for groups of companies. Basic techniques for pre-
paring group accounts will be presented. Most large companies (especially listed ones) 
are groups. By the end of this session, students should be able to understand basic 
consolidation entries. 

h) Introduction to Management Accounting 

Introduction to management accounting develops analytical skills and introduces 
techniques that accountants use to provide effective information to the management 
of an organisation. This module develops students’ ability to interpret management 
accounting techniques and solutions. 

3. Didactic Concept 

• The course consists of lectures and exercises 
• Media-supported presentation  
• Media use and current examples 

 

4. Bibliography 

Brealey, R. / Myers, S. / Allen, F. (2016): Principles of Corporate Finance (12th ed.), 
McGraw-Hill. 

Weygandt, Jerry J. / Kimmel, Paul D. / Kieso, Donald E. (2013): Accounting Principles, 
11th Edition International Student Version. 
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Module 12: German II / Foreign Language / Elective GFL II / ELEC 

Duration 1 semester 

Study Semester 2nd semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

German Language I / Foreign Language: See module de-
scription in the appendix.                                                                  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language German, French, Spanish, Italian etc. 

The modules “German I-V/ Foreign Language/ Elective” 
include the courses “German as a foreign Language I-V” 
for international students. For students whose native lan-
guage is German and foreign students with proven Ger-
man language skills, there are alternative options for tak-
ing other languages or electives from the compulsory 
elective module catalogue of this degree program. 

For GFL replacement courses students will have to select 
a total of five modules: 

a) either other foreign language courses offered in the 
UWUR department, including English for Special 
Purposes, French, Spanish etc.; 

b) Electives from the compulsory elective module cat-
alogue of this degree program 

c) or other modules from other Bachelor courses of 
study in the UPUT or UWUR departments will count 
as “Electives (Wahlpflichtmodule)”. 

For recognition of language certificates please contact the 
languages and communication section: sk@umwelt-cam-
pus.de before finalizing your study plan.” 

A selection of possible language modules is attached in the 
appendix. 

Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

mailto:sk@umwelt-campus.de
mailto:sk@umwelt-campus.de
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Teaching Personnel Christina Juen, Aloisia Sens and further lecturers 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (50%) 

☒ Oral exam (50%) 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals German 

The course aims to acquire and develop written and oral communication skills and is 
based on the Common European Framework of Reference for Languages (CEFR). On 
successful completion of the course, students will have language skills equivalent to 
level A2 of the CEFR. 

2. Module Content and Course Schedule German 

The course trains speaking, listening, writing and reading skills with the goal of achiev-
ing elementary (A2) language skills. 

For a detailed description and a self-assessment grid of CEFR proficiency levels, see 
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?doc-
umentId=090000168045bb52. 

 

3. Didactic Concept German 

• Primarily communicative teaching method 
• Intensive media use (DVD: video sequences to start each unit, free app for 

smartphone supports self-study) 
• Course media and handouts available online 
• Communicative training (tasks and exercises for the basic skills reading, listen-

ing, speaking and writing; intercultural communication) 

 

4. Bibliography German 

The current list of German as a Foreign Language course books is available at 
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/spra-
che-kommunikation/student-info. 

 

  

https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
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Module 13: Legal Compliance COMENG 

Duration 1 semester 

Study Semester 3rd semester 

Frequency Winter semester  

Recommended Pre-
requisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English / German 

Type Lecture 

Responsible for 
Module 

Prof. Dr. Frank Immenga 

Teaching Personnel Prof. Dr. Frank Immenga 

Requirement for 
Awarding of ECTS 
Points 

Passed module examination 

Methods of Evalua-
tion 

☒ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

On successful completion of the module, students will have a sound knowledge of 
compliance and will be able to recognise and develop an understanding of the im-
portance of compliance in day-to-day business practice.  

By gaining knowledge of the complex regulatory framework, students will be able to 
provide significant input and advice in their professional lives. 
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2. Module Content and Course Schedule 

A large number of regulations and social norms limit the scope for entrepreneurial 
action. Adherence to these external and internal rules - "compliance" – through active 
management decisions is the basis for sustainable business success. Given the grow-
ing complexity of the legal and regulatory framework, ensuring compliance is becom-
ing increasingly difficult. 

The aim of the course is to identify risks in various relevant legal areas, to show the 
potential dangers associated with them and to convey the "management" of risks in 
the respective company/organisation. The presentation of compliance issues is em-
bedded in the overall framework of corporate governance, which is understood as the 
totality of all national and international rules, regulations, values and principles that 
apply to the respective company/organisation and determine how it is managed and 
monitored. Corporate governance is examined not only in national and international 
terms, but also in terms of its historical development. 

 

3. Didactic Concept 

• The course consists of lectures 
• Media-supported presentation 
• Course Media and handouts 

 

4. Bibliography 

Behringer (2018): Compliance compact, 4th Edition. 

Welge / Eulerich (2021): Corporate-Governance-Management, 3th Edition 
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Module 14: Energy and Resource Law ENRESLAW 

Duration 1 semester 

Study Semester 1st semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Prof. Dr. Tilman Cosack 

Teaching Personnel Prof. Dr. Tilman Cosack, N.N. 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation  

☒ Portfolio (50%) 

☒ Term paper or essay 
(50%) 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

With reference to the economic and technical foundations and potential of renewable 
energies in the context of the energy industry and energy transition, students will ac-
quire knowledge of international, European and selected national regulations, includ-
ing energy management, planning and licensing law for renewable energy installa-
tions as well as legal protection issues and tendering regulations. Students will under-
stand the relevance of energy contract law, which relates to the drafting of energy law 
contracts and also interfaces with municipal commercial law, public procurement law 
and antitrust law.  
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Students will understand the basic structures and instruments of resource protection 
law in a global and European context. They will gain knowledge of strategies and legal 
instruments for the sustainable use of environmental resources as well as about the 
basic structures and relevant legal provisions of nature conservation, soil protection 
and climate protection law.  
Students will gain insight into the assessment of the relevant legal protection options.  
In simple case studies students apply their knowledge in a practice-orientated way 
and present the results. 
 

2. Module Content and Course Schedule 

Building on the basic knowledge acquired in the previous legal modules, the course 
aims to deepen special areas of public sustainability law, with a focus on renewable 
energy law and resource protection law. Particular attention will be paid to strategies 
and regulations that are relevant to sustainable business practices. Therefore, stu-
dents will be introduced step by step to relevant international, European and selected 
national regulations in the field of energy and resource protection law against the 
background of sustainability strategies. Case studies are used to illustrate current 
complex global issues. 

a) Course Schedule  

 
1. Strategies and principles governing the energy sector and the protection of re-

sources  
2. Regulation of the energy sector and development of renewable energies 
3. Nature conservation, soil protection and climate protection law 
4. Fundamentals of planning and licensing law 
5. Fundamentals of energy contract law 

 

b) Wrap up and Summary 

 

3. Didactic Concept 

• Lectures and text analysis 
• Integration of web media, blended learning and virtual exchange elements 
• Guest lectures and expert discussions 
• Case studies and presentations  
• Independent portfolio design 

 

4. Bibliography 

Heffron, Raphael J. (2021): Energy Law: An Introduction, 2nd edition, Springer. 

Woolley, Olivia (2023): Renewable Energy Law, Hart. 

MacDonnell, Lawrence J. / Bates, Sarah F. (2010) The Evolution of Natural Resources 
Law and Policy, ABA. 

Gilbert, Jérémie (2018): Natural Resources & Human Rights, Oxford Press. 
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Module 15: Economics and Fundamentals of Business 
Taxation 

ECOFUBUTAX 

Duration 1 Semester 

Study Semester 3rd Semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Prof. Dr. Dirk Loehr 

Teaching Personnel Prof. Dr. Dirk Loehr 

Requirement for Award-
ing of ECTS Points 

Passed module examination(s) 

Methods of Evaluation ☒ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

On completion of the course, students will have 

• a comprehensive understanding of basic economic concepts and 
• a basic understanding of the advantages and disadvantages of different tax 

concepts. 

They will understand the consequences of different economic and tax concepts for 
companies and individuals. 
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2. Module Content and Course Schedule 

The course provides an overview of the most important taxes worldwide. The course 
covers both legal and economic perspectives. 

Part 1: Structure and Principles (legal framework, important taxes, anatomy of taxes) 

Part 2: Principles and Problems (principles of taxation, welfare loss and incidence, Cor-
lett-Hague- and Ramsey Rule) 

Part 3: Income tax and corporate income tax (Schanz/Haig/Simons-concept vs. con-
sumption tax, synthetic vs. schedule system, anatomy, corporate income tax and busi-
ness tax) 

Part 4: Retail sales tax / value added tax (anatomy in Europe; features) 

3. Didactic Concept 

 Interactive presentation of theoretical principles and related cases 
 Media-supported presentation 
 Up-to-date cases  
 Theoretical principles and up-to-date examples will be part of the course 

4. Bibliography 

Smith, B. (2016): Taxation - A very short introduction. Oxford. 
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Module 16: Strategic Innovation and Entrepreneurship STRINNOENTRE 

Duration 1 Semester 

Study Semester 3rd Semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 %  

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar, included exercises 

Responsible for Module Prof. Dr. Christian Kammlott 

Teaching Personnel Prof. Dr. Christian Kammlott 

Requirement for Award-
ing of ECTS Points 

Passed module examination(s) 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(50%) 

☒ Portfolio (50%) 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

• Demonstrate a comprehensive understanding of the value creation process and 
its importance to business sustainability and growth. 

• Develop skills in using the Business Model Canvas to design and refine innovative 
business models. 

• Evaluate the applicability of Porter's Generic Strategies in different market con-
texts and propose strategic recommendations accordingly. 

• Analyse the principles and application of Blue Ocean Strategy and formulate 
strategic initiatives to create uncontested market spaces. 
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• Apply critical thinking and problem-solving skills to address challenges and op-
portunities in the entrepreneurial landscape. 

2. Module Content and Course Schedule 

a) Value Creation Process: 
• Understand the concept of value creation in the context of business. 
• Analyse the components of the value chain and their significance. 
• Examine techniques for identifying and assessing value creation opportuni-

ties. 
• Case studies illustrating successful value creation strategies across various 

industries. 
b) Business Model Canvas: 

• Introduction to the Business Model Canvas as a strategic management tool. 
• Hands-on exercises to develop and refine business models. 
• Evaluation of different business model components and their interdepend-

encies. 
• Application of the Business Model Canvas to real-life scenarios and start-up 

ventures. 
c) Strategic Approaches: 

• Porter's Generic Strategies: 
 Examination of Porter's cost leadership, differentiation, and focus strate-

gies. 
 Analysis of how these strategies can be used to gain competitive ad-

vantage. 
 Critique and discussion of real-life examples showcasing the effective-

ness of Porter's strategies. 
• Blue Ocean Strategy: 
 Understanding the core principles of Blue Ocean Strategy. 
 Case studies highlighting successful implementation of Blue Ocean Strat-

egy by companies. 
 Practical exercises to develop Blue Ocean Strategy frameworks. 
 Comparison with traditional competitive strategies and discussions on 

when to apply Blue Ocean Strategy. 

 

3. Didactic Concept 

This course is designed to provide students with a practical understanding of strategic 
approaches through the analysis and application of case studies. Building upon the 
foundational knowledge acquired through lectures, students will work collaboratively 
in teams to explore real-world scenarios, analyse problems, and develop innovative 
solutions. Through this hands-on approach, students will gain valuable insights into 
the practical applications of strategic entrepreneurial concepts and enhance their crit-
ical thinking, problem-solving, and communication skills. 

If group size permits, grade and credits are awarded on the basis of a learning portfolio 
and an oral assignment. A written examination may be offered alternatively. Detailed 
information and details will be announced by the lecturer at the beginning of the se-
mester. 
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4. Bibliography 

W. Chan Kim, Renée A. Mauborgne: Blue Ocean Strategy, Expanded Edition: How to 
Create Uncontested Market Space and Make the Competition Irrelevant 

Alexander Osterwalder, Yves Pigneur: Business Model Generation: A Handbook for Vi-
sionaries, Game Changers, and Challengers 

Furthermore, cases will be provided in advance. 
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Module 17: Corporate Finance CORFIN 

Duration 1 semester 

Study Semester 3rd semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Prof. Dr. Christian Kammlott 

Teaching Personnel Kai-Heinrich Schlachter 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☒ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Students will be introduced to the importance in financial decision making and the 
models that relate to the capital structure of firms. The course should enable students 
to understand the theory of modern corporate finance. They will become familiar with 
and be able to differentiate the different types of funding and financing instruments. 
On this basis, they will be able to determine the specific financing needs of a company, 
with the aim to secure the financial balance and minimising financing costs. The 
knowledge should be applied in practical situations using the techniques that have 
been developed in corporate finance. Furthermore, students should be able to form a 
qualified opinion on current debates on corporate finance issues and understand the 
current academic debate in the field. 
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2. Module Content and Course Schedule 

This course provides an introduction to the basic principles of modern corporate fi-
nance from the perspective of financial managers responsible for making significant 
investment and financing decisions.  

Topics covered include the concept of net present value, basic methods for optimal 
decision making, including under conditions of economic uncertainty, and strategic 
considerations. It also provides an introductory overview of financial markets and the 
financial instruments used by market participants. It also discusses how investment 
and financing decisions interact to affect firm value.  

While the course is not designed to focus on abstraction only, the basic theoretical 
framework of the above topics is a prerequisite for qualified analysis and intellectual 
discussion. In the light of the foregoing, the development of problem-solving skills 
based on a good understanding of the business environment will be emphasised. Be-
cause of the practical importance of the material and as an illustration of the relevant 
theory, examples and cases will be discussed. 

 

Course Schedule  

a) The role of corporate finance and the goal of the firm 

Introduction to financial management as a function in the value chain and its goals. In 
traditional corporate finance, the main objective in decision making is to maximize the 
value of the firm. It will be shown how this fits into sustainable management. 

b) Time value of money 

Understand the concept of time value of money (TVM), which is the idea that money 
available at present is worth more than the same amount in the future.  

c) Risk and return 

The risk/return trade-off is the principle that potential return rises with an increase in 
risk. During the course, this core principle will be discussed and explained.  

d) Sources of Capital (equity, debt, mezzanine, alternatives) 

Choosing the right sources of capital is a key decision that will have a significant im-
pact on a company. From raising money by selling part of the company in the form of 
shares to investors, known as equity financing, to borrowing money from banks or the 
public through a debt issue, there is a wide range of sources for companies at different 
stages of their lifecycle and at different levels of risk. 

f) Capital budgeting and decision making tools and processes 

Once projects have been identified, finance managers need to determine whether the 
project should be pursued from a financial perspective. There are common capital 
budgeting decision tools such as are the payback period, net present value (NPV) 
method and the internal rate of return (IRR) method that are addressed in this chapter.  

g) Introduction to the Capital Market Theory 

Capital markets are supposed to be the lifeblood of capitalism. Companies turn to 
them to raise funds needed to finance their needs. The course gives a first insight into 
the groundwork of capital market theory (portfolio selection) as a model that describes 
the relationship between risk and expected return and that is used in the pricing of 
risky securities. 
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3. Didactic Concept 

• The course consists of lectures and exercises 
• Media-supported presentation  
• Course media and handouts available online 
• Intensive media use and current examples 

 

4. Bibliography 

Brealey R. / Myers S. / Allen F. (2016): Principles of Corporate Finance (12th ed.), 
McGraw-Hill, latest edition. 
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Module 18: German III / Foreign Language / Elective GFL III / ELEC 

Duration 1 semester 

Study Semester 3rd semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

German I – II / Foreign Language: See module description 
in the appendix.                                                                  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language German, French, Spanish, Italian etc. 

The modules “German I-V/ Foreign Language/ Elective” 
include the courses “German as a foreign Language I-V” 
for international students. For students whose native lan-
guage is German and foreign students with proven Ger-
man language skills, there are alternative options for tak-
ing other languages or electives from the compulsory 
elective module catalogue of this degree program. 

For GFL replacement courses students will have to select 
a total of five modules: 

a) either other foreign language courses offered in the 
UWUR department, including English for Special 
Purposes, French, Spanish etc.; 

b) Electives from the compulsory elective module cat-
alogue of this degree program 

c) or other modules from other Bachelor courses of 
study in the UPUT or UWUR departments will count 
as “Electives (Wahlpflichtmodule)”. 

For recognition of language certificates please contact the 
languages and communication section: sk@umwelt-cam-
pus.de before finalizing your study plan.” 

A selection of possible language modules is attached in the 
appendix. 

Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

mailto:sk@umwelt-campus.de
mailto:sk@umwelt-campus.de
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Teaching Personnel Christina Juen, Aloisia Sens and further lecturers 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (50%) 

☒ Oral exam (50%) 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals German 

The course aims to acquire and develop written and oral communication skills and is 
based on the Common European Framework of Reference for Languages (CEFR). On 
successful completion of the course, students will have language skills equivalent to 
level B1 of the CEFR. 

2. Module Content and Course Schedule German 

The course trains speaking, listening, writing and reading skills with the goal of achiev-
ing intermediate (B1) language skills. 

For a detailed description and a self-assessment grid of CEFR proficiency levels, see 
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?doc-
umentId=090000168045bb52. 

 

3. Didactic Concept German 

• Primarily communicative teaching method 
• Intensive media use (DVD: video sequences to start each unit, free app for 

smartphone supports self-study) 
• Course media and handouts available online 
• Communicative training (tasks and exercises for the basic skills reading, listening, 

speaking and writing; intercultural communication) 
 

4. Bibliography German 

The current list of German as a Foreign Language course books is available at 
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/spra-
che-kommunikation/student-info. 

 

  

https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
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Module 19: Advanced Seminar ADSEM 

Duration 1 Semester 

Study Semester 4th Semester 

Frequency Summer Semester 

Recommended Prereq-
uisites 

M1 Fundamentals of Science and Scientific Methods 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr. Christian Mock (Programme Coordinator) 

Teaching Personnel Lecturers according the selected topics 

Requirement for Award-
ing of ECTS Points 

Passed module examination(s) 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☒ Presentation (50%) 

☐ Portfolio 

☒ Term paper or essay 
(50%) 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students deepen the knowledge they have already acquired in individual courses in 
order to specialise in this area and build up expert knowledge. They deepen their 
knowledge of the methodology learned in the Fundamentals of Science and Scientific 
Methods module. After completing the course, they are able to deal scientifically with 
a topic and can independently develop, present and defend their well-founded solu-
tions in front of an audience. This course is a dry run for the bachelor thesis and its 
colloquium. 
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2. Module Content and Course Schedule 

Students prepare term papers or essays on current issues and present the results of 
their work to their peers. The focus is on tackling challenging business, sustainability 
and legal issues, requiring students to produce well-researched, scholar papers and 
present the results of their work. In-depth methodological knowledge is a prerequisite, 
as is the thorough handling and processing of sources. In addition to the written work, 
the students have to present their work to the seminar group and discuss the results 
and justify them against objections. The range of topics for the course is adjusted an-
nually and announced at the beginning of the semester on the Stud.IP learning plat-
form. 

 

Examples of seminars in the field of business administration and sustainability are 

a) Financial Management  

b) International Marketing  

c) Strategic Marketing  

d) Management of Non-Governmental Organizations 

 

Examples of seminars in the field of law are 

a) White Collar Criminal Law  

b) Foundations of the Law of the European Union  

c) Insolvency Law 

d) Law, Ethics and Human Rights 

 

3. Didactic Concept 

• seminar format: lecture, discussion, coaching 

• media-supported presentations  

• moderated discussions  

• work in groups and individual work 

• independent research 

• virtual exchange elements 
 

4. Bibliography 

The current list of course books is available at https://www.umwelt-cam-
pus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/stu-
dent-info. 

Anglia Ruskin University Library. Guide to Harvard style of referencing. Available at: 

http://libweb.anglia.ac.uk/referencing/files/Harvard_referencing_2016.pdf [Accessed 
by 24 February 2017] 

Birmingham City University (2015). How to write references. Available at: http://li-
brary.bcu.ac.uk/references.pdf [Accessed 24 February 2017] 

https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
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Turabian, K.L., 2013. A manual for writers of research papers, theses, and dissertations: 
Chicago style for students and researchers. University of Chicago Press 
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Module 20: Labour and Supply Chain Law INTLABSUB-
CHAINLAW 

Duration 1 Semester 

Study Semester 4th Semester 

Frequency Summer Semester 

Recommended Prereq-
uisites 

M2 Fundamentals of Law 

M7 Sustainability in Law: ESG I 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Labour Law: Prof. Dr. Anna Donner de Ceiba 

Supply Chain Law: N.N. 

Teaching Personnel Labour Law: Prof. Dr. Anna Donner de Ceiba 

Supply Chain Law: N.N. 

Requirement for Award-
ing of ECTS Points 

Passed module examination(s) 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☒ Portfolio (100%) 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

a) Labour Law: 

Students understand the significance of labour law for business practice and issues of 
national and cross-border business policy. They will be able to evaluate legal issues 
and cases, develop solutions and are thus able to apply them in practice in their later 
professional life. 
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b) Supply Chain Law: 

Students will gain an overview of the different legal approaches to regulating trans-
national supply chains at the international and European level. They will understand 
the legal challenges of these approaches in terms of jurisdiction, implementation and 
enforcement. They will be able to evaluate legal issues and cases, develop solutions 
and are thus able to apply them in practice in their future careers. 

 

2. Module Content and Course Schedule 

a) Labour Law: 

(i) European labour law 
• Introduction to European labour law 
• The "employee" in European labour law  
• Forms and procedures of legislation in EU labour law: Art. 153 TFEU 
• The free movement of workers 
• Protection against social discrimination  
• Harmonization in individual employment law  
  (collective redundancies, transfer of undertakings, insolvency protection) 

• Harmonization in collective employment law  
• Cross-border employment relationships  

(ii) Further international labour law 
 

b) Supply Chain Law: 

(i) International framework 
• Legal challenges and history  
• UN Guiding Principles for Business and Human Rights 
• OECD Guidelines for Multinational Enterprises with sector specific concretiza-

tions 
• Industry and multi-stakeholder schemes 

(ii) European framework selected national approaches 
• EU Corporate Sustainability Due Diligence Directive 
• Deforestation Regulation 
• Conflict Minerals Regulation 

(i) Challenges concerning implementation and enforcement  
(ii) Liability and case law  

 

3. Didactic Concept 

a) Labour Law: 

Media-supported lecture with current case studies, allowing students to actively par-
ticipate in the learning process.  

b) Supply Chain Law: 

Lecture with case studies, allowing students to actively participate in the learning pro-
cess. 

 

4 Bibliography 
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Labour Law: 

Thüsing, Gregor (2013): European Labour Law, Nomos. 

 

Supply Chain Law: 

Ruggie, J. (2007): Business and Human Rights, The evolving international agenda, in 
101 The American Journal of International Law, 818. 

Bijlmakers, S. (2018): Human Rights Due Diligence as a Legal Concept, in S. Bijlmakers, 
‘Corporate Social Responsibility, Human Rights and the Law’, 102. 

Ingrams, M.G. (2023): The 2023 Update of the OECD Guidelines sets Stronger Standards 
for Companies but Weak Expectations for Governments – High and Lowlights from the 
New Text’, in Business and Human rights Journal, 427. 

Bueno, N. / et al (2024): The EU Directive on Corporate Sustainability Due Diligence 
(CSDDD): The Final Political Compromise’, in Business and Human Rights Journal, 1. 

Nowrot, K. / et al. (2017): The 2017 EU Minerals Regulation: A promising European Rite 
to Remove the Natural Resource Curse?’, in K. Nowrot et al., ‘Good Raw Materials Gov-
ernance: Towards a European Approach Contributing to a Constitutionalised Interna-
tional Economic Law, 51. 

Rott, P. / V.G. Ulfbeck (2015): Supply Chain Liability of Multinational Corporations?, in 
European Review of Private Law, 23(3), 415. 

Glinski, C. (2024): The Growing Relationship between Tort Law and Human Rights Due 
Diligence, in L.C. Backer, C.M. O’Brien, ‘The Current State and Future Trajectories of 
Human Rights Due Diligence Laws. 
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Module 21: Comparative Legal Case Studies COMPLEGCS 

Duration 1 semester 

Study Semester 4th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Prof. Dr. Kathrin Nitschmann  

Teaching Personnel Prof. Dr. Kathrin Nitschmann 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(50%) 

☒ Portfolio (50%) 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

The comparative case study course provides students with the skills to analyse con-
crete sustainable decision-making problems in intercultural contexts through case 
studies. Students will be able to present and discuss sustainable and viable solutions 
or recommendations. They understand the differences between different selected na-
tional legal cultures and systems and their impact on sustainable business decision-
taking. They will gain knowledge of methods and tools for solving and discussing the 
case studies with experts as well as the theory of comparing legal cultures, laws and 
legal institutions.  
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2. Module Content and Course Schedule 

The course builds on the student’s knowledge from previous law and economics mod-
ules and serves to deepen the transfer from theory to professional practice.  Based on 
an already introduced legal framework, students analyse in groups and independently 
SDG-relevant challenges in transnational contexts and find appropriate solutions, 
which they can present in a critical debate. 

Course Schedule  

a) Students will be introduced to methods of analysing case studies, expert inter-
views and debates. 
Tool kit for case studies 
• Identify the issues 
• Link theory to practice 
• Planning an answer 
• Expert interviews 
• Debates 

b) Comparing Law 
• Legal cultures, legal traditions, legal systems 
• The theory of functional legal comparison and other methods 
• Sources of national foreign law 
• Relevance of connected areas (history, sociology etc.) 

c) Case studies examples 
d) Case study work 

 

Wrap up and Summary 

3. Didactic Concept 

• Lectures and text analysis 
• Integration of web media, blended learning and virtual exchange elements 
• Interactive workshops with international partners 
• Guest lectures and expert talks 
• Expert Interview 
• Independent case studies, presentations and debate 
• Independent project work and portfolio design 

4. Bibliography 

Stępień, Mateusz/ Klakla, Jan Bazyli, Law and Culture, Reconceptualization and Cases 
Studies, Springer 2022. 
 
Junker, Kirk W., Environmental Law Across Cultures, Comparisons for Legal Practice, 
Routledge 2020 

Zweigert, Konrad/ Kötz, Hein, An Introduction to Comparative Law, 3rd edition, Oxford 
University Press 1998. 

Ragone, Sabrina/ Smortono, Guido, Comparative Law, A very short introduction, Ox-
ford University Press 2024. 

Flick, Uwe, Doing Interview Research, The Essential How To Guide, Sage Publications, 
2021. 
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Module 22: Sustainability and Business Communication SUSTAINCOM 

Duration 1 Semester 

Study Semester 4th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Dr. Marie-Louise Brunner, Tandem-Professor 

Teaching Personnel Dr. Marie-Louise Brunner, Tandem-Professor 

Requirement for Award-
ing of ECTS Points 

Passed module examination(s) 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☒ Portfolio (100%) 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

After active participation in and successful completion of the course, students will be 
familiar with the theoretical fundamentals of sustainability communication from an 
interdisciplinary perspective and are aware of different fields of practice. They will be 
able to explain these fundamentals using practical examples and apply them to dif-
ferent business contexts. They are familiar with the basic methods required for this 
type of applied research and are able to employ them. Students will be aware of the 
dangers of greenwashing, will be in a position to recognize cases of greenwashing and 
will know ways to prevent it. Students will also be familiar with alternative formats of 
sustainability communication (e.g. gamification, artistic forms of expression) and their 
possible applications. 
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2. Module Content and Course Schedule 

Sustainable business models create a competitive advantage. However, companies 
can only profit from this advantage if they communicate their sustainable efforts in an 
authentic and effective way. Therefore, sustainability communication is an essential 
tool for any sustainable business context.  

In this seminar, sustainability communication is understood in an interdisciplinary 
context at the interface between linguistics/communication sciences, environmental 
psychology and marketing in order to provide a versatile theoretical and practical 
overview of the topic. Frist, basic theoretical fundamentals and questions from envi-
ronmental psychology are discussed, such as why we do not get from knowledge to 
action. Then, concrete examples, exercises and case studies are used to illustrate dif-
ferent fields of practice. Topics include, among others, sustainability communication 
with various external and internal stakeholders (e.g. digital corporate identity and so-
cial media, employer branding, internal sustainability communication), the dangers of 
greenwashing in the context of sustainability communication, as well as alternative 
and particularly accessible forms of sustainability communication (e.g. gamification, 
artistic formats). 

Course Schedule  

During the course we will discuss Sustainability Communication in the context of – 
among other things -  

a) Environmental Psychology 
b) Corporate communication with internal and external stakeholders  
c) Greenwashing 
d) Alternative communication formats 

3. Didactic Concept 

 Media-based interactive lecture elements with examples 
 Interactive workshop elements such as exercises and case studies 
 Case studies based on real examples 
 Exercises based on digital and social media contexts and/or research  
 Group work and individual work 
 Project-based learning 
 Focus on transfer 

4. Bibliography 

Dohm, Lea / Felix Peter / Katharina van Bronswijk (Eds.) (2021): Climate Action – Psy-
chologie der Klimakrise. Handlungshemmnisse und Handlungsmöglichkeiten. Gießen: 
Psychosozial-Verlag. 

Robertson, Margaret (2019): Communicating Sustainability. Abingdon, Oxon/New 
York, NY: Routledge. 

Schrader, Christopher / klimafakten.de (2022): Über Klima Sprechen. Das Handbuch. 
München: Oekom Verlag. https://klimakommunikation.klimafakten.de/download-
handbuch/. 

Urner, Maren (2021): Raus aus der ewigen Dauerkrise. Mit dem Denken von morgen 
die Probleme von heute lösen. München: Droemer Verlag. 

Von Hirschhausen, Eckart (2021): Mensch, Erde! Wir könnten es so schön haben. Mün-
chen: dtv Verlagsgesellschaft mbH. 

https://klimakommunikation.klimafakten.de/download-handbuch/
https://klimakommunikation.klimafakten.de/download-handbuch/
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Weder, Franzisca / Larissa Krainer / Matthias Karmasin (Eds.) (2021) The Sustainability 
Communication Reader. A Reflective Compendium. Wiesbaden: Springer VS. 

Module 24: German IV / Foreign Language / Elective GFL IV / ELEC 

Duration 1 semester 

Study Semester 4th semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

German I – III / Foreign Language: See module description 
in the appendix.                                                                  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language German, French, Spanish, Italian etc. 

The modules “German I-V/ Foreign Language/ Elective” 
include the courses “German as a foreign Language I-V” 
for international students. For students whose native lan-
guage is German and foreign students with proven Ger-
man language skills, there are alternative options for tak-
ing other languages or electives from the compulsory 
elective module catalogue of this degree program. 

For GFL replacement courses students will have to select 
a total of five modules: 

a) either other foreign language courses offered in the 
UWUR department, including English for Special 
Purposes, French, Spanish etc.; 

b) Electives from the compulsory elective module cat-
alogue of this degree program 

c) or other modules from other Bachelor courses of 
study in the UPUT or UWUR departments will count 
as “Electives (Wahlpflichtmodule)”. 

For recognition of language certificates please contact the 
languages and communication section: sk@umwelt-cam-
pus.de before finalizing your study plan.” 

A selection of possible language modules is attached in the 
appendix. 

mailto:sk@umwelt-campus.de
mailto:sk@umwelt-campus.de
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Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

Teaching Personnel Christina Juen, Aloisia Sens and further lecturers 

Requirement for Award-
ing of ECTS Points 

Passed module examination(s) 

Methods of Evaluation ☒ Written exam (50%) 

☒ Oral exam (50%) 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals German 

The course aims to acquire and develop written and oral communication skills and is 
based on the Common European Framework of Reference for Languages (CEFR). On 
successful completion of the course, students will have language skills equivalent to 
level B2 of the CEFR. 

2. Module Content and Course Schedule German 

The course trains speaking, listening, writing and reading skills with the goal of achiev-
ing upper intermediate (B2) language skills. 

For a detailed description and a self-assessment grid of CEFR proficiency levels, see 
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?doc-
umentId=090000168045bb52. 

 

3. Didactic Concept German 

• Primarily communicative teaching method 
• Intensive media use (DVD: video sequences to start each unit, free app for 

smartphone supports self-study), German news sequences, songs, etc.) 
• Course media and handouts available online 
• Communicative training (reading, listening, speaking and writing; intercultural 

communication) 

 

4. Bibliography German 

The current list of German as a Foreign Language course books is available at 
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/spra-
che-kommunikation/student-info. 

 

  

https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
https://www.umwelt-campus.de/en/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info
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Module 25: Ethics and Society  ETHSO 

Duration 1 semester 

Study Semester 5th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture, Project Workshop 

Responsible for Module Prof. Dr. Milena Valeva, Prof. Dr. Stefan Diemer 

Teaching Personnel Prof. Dr. Milena Valeva, Dr. Silvia De Magalhaes Carvalho 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (50%) 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(17%) 

☐ Portfolio 

☒ Term paper or essay 
(33%) 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Students will identify and comprehend the importance of sustainable corporate gov-
ernance and responsible management of persisting and often conflicting goals in 
modern enterprises.  

The participants are enabled to apply tools that support ethical uncritical manage-
ment for the harmonization of antagonistic targets with an emphasis on employee 
motivation inside realistic organizational behaviour. Besides, they learn how to steer, 
manage and communicate sustainable entrepreneurial decisions, achievements and 
long-range product policy aspects including public interests to support an authentic 
social and environmentally friendly governance. 



66 
 

Students will internalize essentials and instruments of modern sustainability manage-
ment, ethical HR aspects and designing a culture of responsibility underlining ethically 
uncritical and legal compliant decision making regarding diverging and interlacing 
stakeholder interests. 

En passant the students will apprehend and transfer classical ethical knowledge and 
moral insights of famous philosophers to up-to-date business ethics in a globalized 
world. A special focus will also include the issues of corporate psychopaths and ethical 
leadership. 

In the workshop component, students will gain key knowledge about international 
business communication principles in order to be able to contextualize their eco-
nomic performance in a wide range of societal and international interactional settings. 
They will be able to present and critically discuss key means of international business 
communication and to analyse the societal backgrounds influencing business interac-
tion. Students should be able to perform an ethics-based evaluation of the pros and 
cons of different market environments, particularly relating to sustainability, globali-
zation and the digital economy. On the basis of the acquired knowledge, students will 
be able to perform business decisions in international professional communication 
settings. 

2. Module Content and Course Schedule 

The course explains the need for modern ethical correct business modelling and sus-
tainable management in companies in all major functional and managerial fields. 
Practical real business exercises as well as virtual examples set students more and 
more into a manager role as decision maker or project leader. They identify the par-
allels between classical and business ethics and realize the positive outcome.  

Learning more about classical ethically desired and accepted behaviour the partici-
pants understand how to change todays established often-misleading production 
ways and rigid treatment of employees to a business that reduces systematically neg-
ative impacts.  

The accompanying workshop on international business communication presents the 
pragmatic aspects of management decisions based on culture-specific and global 
normative settings and expectation frameworks. This includes basic intercultural me-
diation, in particular the effect of language use and pragmatics on economic interac-
tion (Linguistic Awareness of Cultures).  

On the basis of case studies students will look at problems and challenges in the areas 
of intercultural marketing, marketing to heterogeneous target groups, regional mar-
keting styles, online business communication and adaptive customer communication 
as well as the use of social network and data mining to enhance business communi-
cation. As part of the workshop students will discuss ethical and societal aspects, deal-
ing with issues such as diversity management, company cultures, time and hierar-
chical models and decision patterns, in an applied context. 

 

Course Schedule  

Lecture part: 

a) Intro: need for change in markets and models through globalization, increasing 
profit and image risks for enterprises in case of unethical behaviour/mismanage-
ment, role of today’s mass communication and social media, effects of resource 
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shortages for own production/biodiversity aspects, need for sustainable manage-
ment to fight upcoming dark development curves reg. increasing environmental 
and social problems. 

b) Insight: differentiation of classical scientific resp. normative ethics vs. business eth-
ics, practical and future oriented decision making in enterprises, positive produc-
tivity and turnover effects through normative management with a “moral com-
pass”. Profiling of corporate psychopaths and ethical leadership approaches do 
map the field of ethically based HR & organizations management. Subordination of 
various ‚classical’ needs for a future worth living, introducing corrective manage-
ment systems to motivate the employees for sustainability.  

c) Tools: St. Gallen Management Model, Blue Ocean Strategies, financial disasters 
through ignorance of business ethics resp. sust. aspects, SDGs & Value Orientation 
in Organizations, cooperation with non-governmental organizations, effective 
conducted international management standards 

d) Integration: examples for value chain oriented integrated ethical uncritical man-
agement: procurement, production, research, sales & marketing, transformation 
and professional change, technology and innovation policy  

e) Summary: Positive experiences and best management practice support, compari-
son of approach between global players/multinationals and small/medium sized 
enterprises  

Note: prominent current business examples accompany all lecture modules 

 

Workshop part: 

a) Intro: Linguistic Awareness of Cultures 
b) Cultural and societal settings and normative frameworks, guest lectures on various 

applied problems and their solutions 
c) Ethics and societies: different market models, diversity management, company 

cultures, time and hierarchical models and decision patterns 
d) Intercultural marketing: Examples for approaches, case studies and discussion of 

adaptation in a globalized setting 
e) The digital economy: Digital value chains, Compilation and transformation of data, 

tailored services, applications and products in retail, manufacturing, creative, ed-
ucational and public sectors 

Summary: Business decisions and ethics in an international communicative setting 

 

3. Didactic Concept 

• Impulse lectures incl. analysis of best practice and current state of research ex-
amples, discursive interactive approach 

• Practical exercises, dialog-oriented team presentations 
• Cooperative sessions with blended learning elements 
• All course media and materials available online, integration of web media 
• Workshop elements with international partners  
• Guest lectures and expert talks 
• Independent project work and portfolio design 

4. Bibliography 

English 

C. Boddy (2011): Corporate Psychopaths, Palgrave Macmillan UK. 
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A. Crane / D. Matten (2016): Managing Corporate Citizenship and Sustainability in the 
Age of Globalization, Oxford University Press. 

A. Crane / D. Matten (2010): Business Ethics, Oxford University Press. 

K. Gibson (2007): Ethics and Business: An Introduction, Cambridge. 

R.R. Sims (2003): Why Giants Fall – Ethics and Corporate Social Responsibility. 

Harvard Business Review on Corporate Ethics, (introductive literature). 

K. Meyer / M.W. Peng (2016): International business. 

D. Mendez (2017): The culture solution. 

C. Storti (2017): The art of doing business across cultures. 

L. Ciochetto (2014): Globalisation and advertising in emerging economies. 

S. Liu / Z. Volcic / C. Gallois (2014): Introducing intercultural communication. 

D.L. Rogers (2016): The digital transformation playbook. 

German 

Hentze J. Thies B. (2012): Unternehmensethik und Nachhaltigkeitsmanagement, Bern. 
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Module 26: Legal Foundations of Green Finance GREENFIN 

Duration 1 semester 

Study Semester 5th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture and practical exercises  

Responsible for Module Prof. Dr. Christian Mock  

Teaching Personnel Prof. Dr. Christian Mock  

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☒ Written exam  

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation  

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Students will identify and understand the basic legal structure of finance and how it is 
backed by loan collateral.  

In addition, students will understand the different purposes of a debt financing and 
the regulatory context of green finance.  

On the basis of the knowledge acquired, students will be able to (i) make business 
decisions in an international context and (ii) make informed contributions to financing 
practice. 
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2. Module Content and Course Schedule 

The course explains the need for (green) finance in all business sectors. Loan struc-
tures are presented which are based on model documents in the international loan 
markets. Thus, a good understanding of the underlying principles will enable the stu-
dents to make meaningful contributions both on the business side and the legal side.  

Course Schedule  

a) Purpose of finance 
b) Pasic legal structures of finance  
c) Classes of lenders 
d) Typical financing process 
e) Basic legal concepts  

• Maturity 
• Interest  
• Repayment 
• Events of default  
• Termination  
• Loan Collateral  
• Facility Agent / Security Agent  
• Syndication of a loan 

f) Insolvency and other restructuring events  
g) Regulatory framework of financing, especially green financing 

 

3. Didactic Concept 

• lecture  
• practical exercises and model contracts 
• dialog oriented team presentations 

 

4 Bibliography 

Haentjens, Matthias / Carabellese, Pierre, European Banking and Financial Law, 2nd 
edition, 2020, Routledge 

Schoenmaker, Dirk / Schramade, Willem, Principles of Sustainable Finance, 2019, Ox-
ford University Press 

Vargas, Carlos, Sustainable Finance Fundamentals, 2023, Routledge 
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Module 27: Sustainability Reporting SUSTAINREPORT 

Duration 1 semester 

Study Semester 5th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture and practical exercises  

Responsible for Module Prof. Dr. Johannes Wirth 

Teaching Personnel Prof. Dr. Johannes Wirth 

N.N.  

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation 

☒ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

Students will identify and understand the economic and legal significance of (sustain-
able) reporting and its impact on the respective underlying business model(s).  

Students will acquire knowledge of reporting requirements, the ability to apply these 
requirements to different business situations and cases, and the competence to criti-
cally analyse the challenges of sustainability reporting from a legal and economic per-
spective. 

Based on the acquired knowledge, students will be able to (i) perform business deci-
sions and (ii) make informed contributions to sustainability reporting in practice.  
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2. Module Content and Course Schedule 

The course introduces the students to the legal framework and the economic and fac-
tual implications of sustainability reporting. It focuses on the European reporting 
framework, its regulatory approach and requirements, but also compares it with (the 
approaches of other) international and national reporting frameworks. The course in-
cludes references to key environmental, social and governance requirements, to the 
European Taxonomy and to different reporting standards.  

Course Schedule  

a) General idea of reporting requirements and their importance  
b) Regulatory approaches  
c) European legal framework  
d) Concrete legal requirements - ESG 
e) Control and Enforcement  
f) Other reporting frameworks  
g) Green Deal and capital markets 
h) Fundamentals and overview of CSRD Reporting 
i) CSRD Directive: structure and its impact on the management report  
j) ESRS reporting: structure and scope of reporting requirements  
k) Technical implementation of data collection 
l) EU Taxonomy  
m) European Single Electronic Format (ESEF) 

 

3. Didactic Concept 

• lecture  
• practical exercises  
• dialog oriented team presentations 

 

4. Bibliography 

Official EU publications for sustainability reporting and the EU taxonomy 

Câmara, Paulo / Cham, Filipe Morais (2022): The Palgrave Handbook of ESG and Cor-
porate Governance, Cham. 

Lykkesfeldt, Poul / Kjaergaard, Laurits Louis (2022): Investor Relations and ESG Re-
porting in a Regulatory Perspective. A Practical Guide for Financial Market Partici-
pants, Palgrave Macmillan. 
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Module 28: Quantitative Business and Management QUANTBUMA 

Duration 1 Semester 

Study Semester 5 

Frequency Winter semester 

Recommended Prereq-
uisites 

None  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture with included exercises and Project Workshop 

Responsible for Module Prof. Dr. Oliver Braun 

Teaching Personnel Prof. Dr. Oliver Braun 

Requirement for Award-
ing of ECTS Points 

Passed module evaluation(s) 

Methods of Evaluation ☒ Written exam (50%) 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation, 
group engagement (50%) 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

This module aims to provide students with essential techniques and tools to quantita-
tively analyse and solve business problems. The course emphasises the development 
of analytical skills, creative thinking and quantitative problem solving. Students will 
understand quantitative approaches to decision-making and will be encouraged to 
critically evaluate and interpret results. The course emphasises the importance of un-
derstanding the principles underlying decisions, enabling students to critically evalu-
ate quantitative results. By refining these skills, students will be prepared to contribute 
meaningfully to organisational success through the application of quantitative deci-
sion-making processes. In the project presentation, students will show that they can 
apply what they have learned to practical business problems, explain their approach 



74 
 

and results clearly, and present their solutions in a structured and understandable 
way. The presentation also helps students to work in teams, improve their communi-
cation skills, and gain confidence in presenting their ideas. 

2. Module Content and Course Schedule 

Fundamentals: Mathematical Reasoning and Proves, Statistics (hypothesis testing, re-
gression analysis, time series analysis), Probability (random variables, probability dis-
tributions, conditional probabilities, stochastic processes), Analysis of Algorithms, Al-
gorithmic Complexity 
Techniques: Greedy Algorithms, Complete Enumeration, Branch-And-Bound, Dy-
namic Programming, Divide-and-Conquer, Linear Programming 
Algorithms: Assignment, Knapsack, Bin Packing, Scheduling, Shortest Paths, Travelling 
Salesperson Problem, Capacitated Vehicle Routing Planning Problem, Network Flow, 
Production Program Planning, Project Management: CPM 

3. Didactic Concept 

• Lectures and exercises 
• self-study phases and interactive team presentations 
 

4. Bibliography 

Dasgupta, Sanjoy / Papadimitriou, Christos / Vazirani, Umesh (2008): Algorithms,  
Mc Graw Hill. 

Johnsonbaugh, Richard / Schaefer, Marcus (2004): Algorithms, Pearson. 

Kleinberg, Jon / Tardos, Eva (2014): Algorithm Design, Pearson. 

Rosen, Kenneth (2007): Discrete Mathematics and its Applications, Mc Graw Hill. 
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Module 30: German V / Foreign Language / Elective GFL V / ELEC 

Duration 1 semester 

Study Semester 5th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

German Language I – IV / Foreign Language: See module 
description in the appendix.                                                                  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language German, French, Spanish, Italian etc. 

The modules “German I-V/ Foreign Language/ Elective” 
include the courses “German as a foreign Language I-V” 
for international students. For students whose native lan-
guage is German and foreign students with proven Ger-
man language skills, there are alternative options for tak-
ing other languages or electives from the compulsory 
elective module catalogue of this degree program. 

For GFL replacement courses students will have to select 
a total of five modules: 

a) either other foreign language courses offered in the 
UWUR department, including English for Special 
Purposes, French, Spanish etc.; 

b) Electives from the compulsory elective module cat-
alogue of this degree program 

c) or other modules from other Bachelor courses of 
study in the UPUT or UWUR departments will count 
as “Electives (Wahlpflichtmodule)”. 

For recognition of language certificates please contact the 
languages and communication section: sk@umwelt-cam-
pus.de before finalizing your study plan.” 

A selection of possible language modules is attached in the 
appendix. 

Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

mailto:sk@umwelt-campus.de
mailto:sk@umwelt-campus.de
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Teaching Personnel Christina Juen, Aloisia Sens and further lecturers 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (50%) 

☒ Oral exam (50%) 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1. Learning Goals 

The course is aimed at acquiring and developing written and oral communication skills 
and is guided by the requirements of the Common European Framework of Reference 
for Languages (CEFR). After passing this course successfully, participants with passing 
grade 4,0 to 2,3 will have language skills according to level B2 CEFR, participants with 
passing grade 2,0 to 1,0 will have language skills according to level C1 CEFR. 

 

2. Module Content and Course Schedule 

The course trains speaking, listening, writing and reading skills with the goal achieving 
at least upper intermediate (B2) and at best effective operational proficiency (C1) lan-
guage skills.  

For a detailed description and a self-assessment grid of CEFR proficiency levels, see 
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?doc-
umentId=090000168045bb52. 

 

3. Didactic Concept 

• Primarily communicative teaching method 
• Intensive media use (DVD: video sequences to start each unit, free app for 

smartphone supports self-study), German news sequences, texts from German 
newspapers on the environment/sustainability) etc.) 

• Course media and handouts available online 
• Communicative training (reading, listening, speaking and writing; intercultural 

communication) 

 

4. Bibliography 

The current list of German as a Foreign Language course books is available at 
https://www.umwelt-campus.de/campus/organisation/fachbereichuwur/sprache-
kommunikation/student-info/. 

 

  

https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=090000168045bb52
https://www.umwelt-campus.de/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info/
https://www.umwelt-campus.de/campus/organisation/fachbereichuwur/sprache-kommunikation/student-info/
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Module 32: Interdisciplinary Project INTERPRO 

Duration 1 semester 

Study Semester 6th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

Scientific Methods and Concepts 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 10 (5+5) 

Weight of Grade  5.56% (2.78 % + 2.78 %) 

Contact Hours 8 SWS / 120 h (4 SWS / 60 h + 4 SWS / 60 h) 

Self-Study 180 h (90 h + 90 h) 

Total Workload 300 h (150 h + 150 h) 

Course Language English 

Type Project 

Responsible for Module Prof. Dr. Christian Mock (Programme Coordinator) 

Teaching Personnel Lecturers according to the selected topics 

Requirement for Award-
ing of ECTS Points 

Passed module examination according to the selected 
seminar 

Methods of Evaluation 
(depends on course 
structure to be defined 
by lecturer) 

Methods of Evaluation according to the selected seminar 

 1. Learning Goals 

The student knows the different practical and/or theoretical techniques and methods 
for the independent and systematic implementation of research and development 
tasks. The student is able to solve problems to a large extent independently by apply-
ing learned methods and skills. Another important qualification objective is the ability 
to work constructively and under pressure in a team. 

 

2. Module Content and Course Schedule 

The module is normally carried out through two projects, each worth 5 ECTS. It is also 
possible to combine this module into one large project of 10 ECTS. It is preferred that 
the module is carried out in a team, but individual work is also possible. The exact time 
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and content must be agreed bilaterally with the supervising professor. In principle, it 
is also possible to complete the module over several semesters.  

The module should impart scientific methodology and skills under the guidance of a 
professor. More complex and interdisciplinary work in relation to the course of study 
will be carried out. Application-oriented problems are worked on under supervision in 
such a way that the student is able to learn generic techniques and methods that are 
necessary for a later independent implementation of research and development work. 
There is an opportunity to work on a project with external partners from institutes, 
universities or industry. The module can also be covered by the technical projects 
(“Fachprojekt” and “Interdisziplinäres Projekt”) that are regularly carried out in the 
UP/UT Department, as well as in cooperation with students of other programmes. 

 

3. Didactic Concept 

• Group Work 
• Project Work 

4. Bibliography 

According the selected topics. 
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Module 33 Thesis (12 ECTS) and Colloquium (3 ECTS) 

Duration 1 semester 

Study Semester 6th semester 

Frequency Winter and summer semester 

Prerequisites See the Examination Regulations: Prerequisites for admis-
sion to the Bachelor Thesis  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 15 

Weight of Grade  8.33% (Bachelor Thesis: 6.67%, Colloquium: 1.67%) 

Contact Hours - 

Self-Study 270 h 

Total Workload 450 h 

Course Language English 

Type Bachelor Thesis, Colloquium 

Responsible for Module Prof. Dr. Christian Mock (Programme Coordinator) 

Teaching Personnel Examiner, Second Examiner 

Requirement for Award-
ing of ECTS Points 

Passed module examination(s) 

Methods of Evaluation ☒ Bachelor Thesis 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☒ Colloquium 

1. Learning Goals 

On successful completion of the module, students will have demonstrated that they 
are able to work independently on a specialised problem using scientific methods 
within a set period of time. They will have a broad and integrated knowledge, including 
the scientific foundations and a critical understanding of key theories and methods. 

Students can apply the knowledge, skills and methods acquired during their studies to 
problems and, in addition, to independently add relevant content, evaluate and scien-
tifically interpret relevant content. On this basis, they derive and formulate a solution 
to the professional problem that is in line with the state of the art in science. 
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Students will also be able to defend the results of their work and present them to the 
audience in an appropriate form. They can justify their approach and assess how as-
sumptions and simplifications affect the validity of their results. Students will be able 
to analyse questions about their work and results and respond appropriately in a pro-
fessional context. 

 

2. Module Content and Course Schedule 

The bachelor’s thesis may be practical or theoretical. It should relate to the advanced 
state of knowledge in the scientific field and normally deal with potential problems in 
the working life. The bachelor thesis consists of the written work and its defence. 

 

3. Bibliography 

Anglia Ruskin University Library. Guide to Harvard style of referencing. Available at: 
http://libweb.anglia.ac.uk/referencing/files/Harvard_referencing_2016.pdf [Accessed 
24 February 2017] 

Birmingham City University (2015). How to write references. Available at: http://li-
brary.bcu.ac.uk/references.pdf [Accessed 24 February 2017] 

Turabian, K.L., 2013. A manual for writers of research papers, theses, and dissertations: 
Chicago style for students and researchers. University of Chicago Press 
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Compulsory Elective Modules 

Module 23/ 29/ 31: Elective ELEC 

Duration 1 semester 

Study Semester 4th semester / 5th semester / 6th semester 

Frequency Winter semester / summer semester 

Recommended Prereq-
uisites 

None 

Classification ☒ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English / German 

Type Seminar 

Responsible for Module Lecturers according to the selected seminar 

Teaching Personnel Lecturers according to the selected seminar 

Requirement for Award-
ing of ECTS Points 

Passed module examination according to the selected 
seminar 

Methods of Evaluation Methods of Evaluation according to the selected seminar 

Important Information 

Modules “Elective” are to be selected from the elective module catalogue for the de-
gree program regulated by these regulations. The catalogue of compulsory elective 
modules is determined and published by the head of the study programme. This may 
be updated on a semester-by-semester basis. You can find the latest overviews of the 
elective courses on the website "Info for the current semester”. 

Moreover, students can choose from all 4 SWS modules that are offered in each of the 
Bachelor programs at the Umwelt-Campus Birkenfeld, allowing them to explore sub-
jects outside their area of study. 

Please note that the following modules cannot be considered as an “Elective”: 

• Zweite Fremdsprache 
• Fachsprache Englisch 
• Business Englisch 
• Sprachen I 

https://www.umwelt-campus.de/en/campus/organisation/fachbereich-umweltplanungumwelttechnik/infos-aktuelles-semester/semesterplaene
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• Sprachen II 
• Sprachen III 
• WUR in der 1. Fremdsprache 
• WUR in der 2. Fremdsprache 
• English for Lawyers I-III 
• Hauptseminar in englischer Sprache 
• Nachhaltigkeit und BWL in Englisch 

 

1. Learning Goals 

Published in the respective module description of the chosen seminar. 

2. Module Content and Course Schedule 

Published in the respective module description of the chosen seminar. 

3. Didactic Concept 

Published in the respective module description of the chosen seminar. 

4. Bibliography 

Published in the respective module description of the chosen seminar. 
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“Electives” are to be selected from the elective module catalogue for this degree pro-
gram regulated by these regulations. The catalogue of compulsory elective modules is 
determined and published by the head of the study programme. This may be updated 
on a semester-by-semester basis. You can find the latest overviews of the elective 
courses on the website "Info for the current semester”. 

Moreover, students can choose from all 4 SWS modules that are offered in each of the 
Bachelor programs at the Umwelt-Campus Birkenfeld, allowing them to explore subjects 
outside their area of study. 

A selection of possible modules is attached below: 

Electives - Winter semester 

European Eco-Criticism: Cultural Responses to EU Environmental Strategy 

Duration 1 semester 

Study Semester 5th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Dr. Silvia De Magalhaes Carvalho, Dr. Martina Jauch 

Teaching Personnel Dr. Silvia De Magalhaes Carvalho, Dr. Martina Jauch 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Portfolio 

☒ Term paper or essay 
(50%) 

☐ Practical exam 

https://www.umwelt-campus.de/en/campus/organisation/fachbereich-umweltplanungumwelttechnik/infos-aktuelles-semester/semesterplaene
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☒ Project presentation 
(50%) 

☐ Colloquium 

1 Learning Goals 

The course aims to develop students’ interdisciplinary competencies in critically en-
gaging with environmental issues through cultural lenses. It aims to equip a new gen-
eration of academic graduates with an awareness of the importance of intercultural 
communication as a tool for sustainable development. Students will: 

• Gain foundational knowledge of cultural and eco-critical theories and their ap-
plication within European cultural contexts. 

• Develop critical literacy regarding EU environmental strategies and their socio-
political implications. 

• Analyze a range of cultural texts in light of ecological and political concerns. 
• Enhance intercultural awareness by comparing regional responses within the 

EU. 
• Strengthen academic skills in research, analysis, and presentation. 

 

2 Module Content and Course Schedule 

The core proposal of this course is that the shaping and success of EU environmental 
legislation are deeply intertwined with the cultural acceptance of its strategies across 
the diverse member states of the Union. While the EU can formulate ambitious policies 
such as the European Green Deal or the Biodiversity Strategy, the success of their im-
plementation ultimately depends on how these directives resonate with national val-
ues, traditions, and public perceptions of environmental responsibility. Cultural narra-
tives—expressed through diverse national media—play a critical role in mediating 
these policies, either reinforcing their urgency or fueling skepticism and resistance. As 
such, the effectiveness of EU environmental action is not merely a legal or technical 
matter but a cultural one, contingent on the willingness of societies to internalize 
shared ecological goals within their own historical and cultural frameworks. 

This course explores the intersection of culture and environmental policy within the 
context of the European Union. By examining eco-critical responses across various 
cultural forms, we will investigate how EU environmental strategies are reflected, re-
sisted, and reimagined in cultural production across member states. 

We begin with a foundational overview of concepts of culture and eco-criticism as a 
theoretical and methodological framework, followed by a critical engagement with 
key EU environmental policies such as the European Green Deal, the Nature Restau-
ration Law for 2030, and the Circular Economy Action Plan. We will then examine how 
citizen groups and activists from across Europe have responded to these initiatives, 
with special attention to themes such as climate justice, ecological grief, nationalism 
and nature, and the Anthropocene. 
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3 Didactic Concept 

This course employs a student-centered, research-oriented approach, integrating 
theory with practical textual and contextual analysis. Didactic strategies include: 

• Thematic Lectures: Introduce theoretical frameworks and contextual back-
ground. 

• Close Reading & Textual Analysis: Deep engagement with critical expression, 
with guided questions and interpretive exercises. 

• Seminar Discussions: Encourage collaborative learning, critical reflection, and 
intercultural dialogue. 

• Policy Analysis Workshops: Group activities centered around interpreting and 
critiquing EU policy documents. 

• Student Presentations: Mid-semester group presentations to foster peer-to-
peer learning and oral communication skills. 

• Research-Based Final Projects: Students develop a final paper exploring a cul-
tural response to an EU environmental strategy. 

 

4 Bibliography 

Strategy and National Culture in the EU: 

Cornish, Paul / Geoffrey Edwards (July 2005): “The Strategic Culture of the European 
Union: A Progress Report.” International Affairs 81.4: 801-820. 

Gordon, Christopher (2007): “Culture and the European Union in a Global Context.” The 
Journal of Arts Management, Law, and Society 37.1. 

Heikkurinen, Pasi (2010): “Environmental Strategy and Sustainability.” 123-140 In: 
Theory and Practice of Corporate Social Responsibility. Springer. 

Lahuerta-Otero, Eva /  González-Bravo, M. Isabel (2017): “Can National Culture Affect 
the Implementation of Common Sustainable Policies? A European Response.” Cross-
Cultural Research 52.5. 

Selin, Henrik / Stacy D. VanDeveer (2015): “Broader, Deeper and Greener: European 
Union Environmental Politics, Policies, and Outcomes.” Annual Review of Environment 
and Resources 40: 309-335. 

  

Intercultural Sustainable Communication and Ethics: 

Weder, Franzisca / Krainer, Larissa / Karmasin, Matthias (2021): The Sustainability 
Communication ReadeR: .A Reflective Compendium. Springer. 

Muhammad, Yusha’u /  Servaes, Jameel and Jan (2021): The Palgrave Handbook of 
International Communication and Sustainable Development. Springer. 

Evans, Jessica / Sean Nixon /Hall, Stuart (2024): Representation: Cultural Representa-
tions and Signifying Practices. 3rd rev. ed. Los Angeles: Sage Publications, Ltd.  

Storey, John (2024): Cultural Theory and Popular Culture: An Introduction. 10th Edi-
tion. London and New York: Routledge.  

Foucault, Michael (2020): Ethics: Subjectivity and Truth. Edited by Paul Rabinow. 
Translated by Robert Hurley et. al. Vol. 1 of Essential Works of Foucault Series. UK: 
Penguin Random House. 
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Cultural Narratives and the Environment: 

Arnold, Annika (2018): Climate Change and Storytelling: Narratives and Cultural Mean-
ing in Environmental Communication. Springer. 

Hards, Sarah (June 2012): “Tales of Transformation: The Potential of a Narrative Ap-
proach to Pro-Environmental Practices.” Geoforum 43.4: 760-771. 

Harper, Krista M. (July 2001): “The Environment as Master Narrative: Discourse and 
Identity in Environmental Problems.” Anthropological Quarterly 74.3. 
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Management of Non-Governmental Organizations 

Duration 1 semester 

Study Semester 5th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr. Milena Valeva 

Teaching Personnel Prof. Dr. Milena Valeva 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(50%) 

☐ Portfolio 

☒ Term paper or essay 
(50%) 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

This course offers an overview of the diffuse and challenging field of the third sector – 
Non-Governmental Organizations (NGOs). Within this module students will reflect on 
the status-quo of NGOs and learn about chosen tools for managing NGOs. Additionally, 
they will interpret the given and potential development of particular NGOs via case 
studies and oral presentations. 

 

2 Module Content and Course Schedule 

Course Schedule  
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Session 1: introduction & course overview 
Session 2. Governmental Organizations (GOs) versus Non-Governmental Organiza-
tions (NGOs) versus Profit-Organizations 
Session 3: NGOs – historical background 
Session 4-5: NGOs – mapping the field 
Session 6-8: NGO-Management 
Session 9-10: NGOs: Trends & Case Studies 
Session 11-13: discussions with the teams and coaching 
Session 14: course summary 
 

3 Didactic Concept 

• course sessions at 180 minutes each 

• seminar format: lecture, discussion, coaching 

• media-supported presentations  

• moderated discussions  

• work in class 

• work in groups 
 

4 Bibliography 

Anheier, H. (2005). Nonprofit Organizations. Theory, management, policy, Routledge, 
London and New York. 

Sachin Ch. Et. Al. (2021). The Palgrave Handbook of Development Cooperation for 
Achieving the 2030 Agenda, Palgrave Publisher. https://doi.org/10.1007/978-3-030-
57938-8. 

Nikolas S. / Dwayne R.M. (2022). Non-state Actors in the Arctic Region. Springer Cham. 
https://doi.org/10.1007/978-3-031-12459-4. 

Md. Nurul Momen, Rajendra Baikady, Cheng Sheng Li , M. Basavaraj (2020). Building 
Sustainable Communities. Palgrave Macmillan Singapore. 
https://doi.org/10.1007/978-981-15-2393-9. 

Battilana, J. / Kimsey, M. (2017). Should You Agitate, Innovate, or Orchestrate? In: 
Stanford Social Innovation Review (website) | September 18, 2017. 

Brown, M. (2020). Unpacking the Theory of Change. In: Stanford Social Innovation Re-
view, Fall 2020, p. 43-50. 

Sumar, F. / Gingerich, T. (2020). The Future of Humanitarian Action is local. In: Stanford 
Social Innovation Review, Spring 2020, p. 40-47. 

 

Additional literature as online and offline sources of information is supplied during the 
course. 

 

  

https://doi.org/10.1007/978-3-030-57938-8
https://doi.org/10.1007/978-3-030-57938-8
https://doi.org/10.1007/978-3-031-12459-4
https://doi.org/10.1007/978-981-15-2393-9
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Recycling Technologies in Circular Economy 

Duration 1 semester 

Study Semester 5th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr. Susanne Hartard 

Teaching Personnel Prof. Dr. Susanne Hartard, Anne Mich 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☒ Term paper or essay 
(100%) 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students will expand their knowledge in the field of Circular Economy especially sort-
ing and recycling technologies for different waste value fractions like plastic, textiles, 
construction waste, electronic waste and others. Students will gain the necessary skills 
to analyse the sustainability contribution of recycling, to compare different technolo-
gies by ecological and economic criteria. They will be able to understand the range 
between low-tech solutions to high tech investments. They will be aware of innovative 
recycling trends. 
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2 Module Content and Course Schedule 

Module Content 

Based on real case studies of best practice and pilot plants in Germany the state of the 
art is first presented. The technologies presented will be discussed in the seminar with 
regard to their required input material quality and output fractions (recyclables) and 
their quality assurance for the secondary raw materials market. Technology assess-
ment methods (LCA, CF) are used to compare recycling technologies in terms of their 
sustainability contribution. 

Course Schedule 

The course will be scheduled in weekly sessions. Efforts will be made to online and 
physical visit of sorting and/or recycling facilities. 

 

3 Didactic Concept 

The seminar includes lecture components, film-based demonstrations of recycling 
plants, group work on sustainability assessment, self-study phases and an excursion. 

 

4 Bibliography 

Khan, Anish / Inamuddin, Abdullah / M. Asiri. (Ed.) (2020): E-waste Recycling and Man-
agement [eBook]: Present Scenarios and Environmental Issues / SpringerLink (Online 
service) Cham: Springer International Publishing. 

Jyothi, Rajesh Kumar (Ed) (2020): Rare-Earth Metal Recovery for Green Technologies. 
Methods and Applications. Springer.  

Rudolph, Natalie / Kiesel, Rhaphael / Aumnate, Chuanchom (2017): Understanding 
plastics recycling: economic, ecological, and technical aspects of plastic waste han-
dling /München; Cincinnati: Hanser. 

Worrell, Ernst (2014): Handbook for Recycling: State-of-the-art for Practitioners, An-
alysts and Scientists. Elsevier, Oxford. 

Worrell, Ernst  /  Reuter, Markus A. : Handbook of Recycling. State-of-the-art for Prac-
titioners, Analysts, and Scientists. eBook. 

Additional online materials. 
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Social Media & Crisis Communication 

Duration 1 semester 

Study Semester 5th semester  

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

Teaching Personnel Prof. Dr. Stefan Diemer, Dr. Marie-Louise Brunner 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(50%) 

☒ Portfolio (50%) 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students will expand their knowledge in the field of social media and crisis communi-
cation and develop the ability to classify, analyse, optimize, and develop different dig-
ital media channels in terms of language, content, and economic use as well as 
webcare/crisis potential. Students will also gain the necessary skills to analyse and 
evaluate general marketing and customer interaction strategies as well as webcare 
and crisis discourse in social media environments, and to present them to a critical 
audience. Participants will work with existing datasets and also compile own analyses 
of existing data for their own case studies. 

2 Module Content and Course Schedule 
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Module Content 

Based on current case studies and examples, the seminar deals with in-depth aspects 
of social media communication and webcare in low-stakes (customer interaction) and 
high-stakes (crisis) contexts. The course discusses authentic and media-appropriate 
communication, social media strategies of customer relationship management, mul-
timodal marketing methods, the negotiation of brand identities, and strategies to 
avoid and moderate social media crises. A key area of interest is webcare, advertising 
and crisis discourse in social media environments, such as Instagram, Facebook, Tik-
Tok, and Twitter. Participants will work with existing datasets and also compile own 
analyses of existing data for their own case studies. 

 
Course Schedule 

The course will be scheduled in weekly or bi-weekly sessions with project phases. 

3 Didactic Concept 

The seminar includes lecture components, presentations, group and project work, and 
self-study phases. Grades will be allocated on the basis of a graded e-portfolio and an 
ungraded presentation of a self-compiled case study. The portfolio consists of the 
summary of the results of a case study on social media and crisis communication. The 
ungraded presentation should last ca. 20-30 minutes and will take place during the 
semester. 

4 Bibliography 

Brunner, Marie-Louise / Diemer, Stefan (2019): Meaning negotiation and customer 
engagement in a digital BELF setting: A study of Instagram company interactions. 
Iperstoria – Testi Letterature Linguaggi 13(1): 15-33 [Special section: Negotiating 
Meaning in Business English as a Lingua Franca, ed. by Alessia Cogo and Paola Vet-
torel]. https://iperstoria.it/article/view/436.  

Coombs, Timothy (2007): Crisis Management and Communications. Institute for Public 
Relations.  

Coombs, Timothy / Holladay, Sherry (2006): Unpacking the Halo Effect: Reputation 
and Crisis Management. Journal of Communication Management 10(2): 123-137. 

De Fina, Anna (2016): Storytelling and audience reactions in social media. Language 
in Society 45: 473-498. 

Van Noort, Guda / Willemsen, Lotte (2011): Online Damage Control: The Effects of Pro-
active Versus Reactive Webcare Interventions in Consumer-generated and Brand-
generated Platforms. Journal of Interactive Marketing 26: 131-140. 

Van Noort, Guda / Willemsen, Lotte / Kerkhof, Peter / Verhoeven, Joost (2014): 
Webcare as an integrative tool for customer care, reputation management, and online 
marketing: A literature review. In: Philip J. Kitchen & Ebru Uzunoglu (eds.), Integrated 
Communications in the Post-Modern Era, p. 77-99. Basingstoke (UK): Palgrave-Mac-
millan. 

Zhang, Yi / Vásquez, Camilla (2014):  Hotels' responses to online reviews: Managing 
consumer dissatisfaction. Discourse, Context and Media 6: 54-64. 

Additional online materials. 

  

https://iperstoria.it/article/view/436
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Sustainable Conflict Resolution 

Duration 1 semester 

Study Semester 5th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar, Project Workshop 

Responsible for Module Prof. Dr. Kathrin Nitschmann 

Teaching Personnel Prof. Dr. Kathrin Nitschmann 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (50%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☒ Portfolio (50%) 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

The students will gain knowledge about sustainable dispute resolution strategies and 
restorative justice in different cultural contexts and expand knowledge about the re-
lationship of sustainability strategies and law and about the analysis of legal textual 
genres and legal thinking. They will become familiar with recognized alternatives of 
dispute resolution and their importance for sustainable decision finding within com-
munities. They will understand the implementation of these alternatives into legal sys-
tems as part of the necessary framework for the implementation of sustainable strat-
egies. 

The students understand and contextualize relevant dispute solution strategies and 
their connection with law in order to apply them to selected case studies and law pro-



94 
 

jects and to discuss them critically. The acquired knowledge will enable the partici-
pants to assess and evaluate and solve conflicts in context with sustainable develop-
ment from a legal perspective but also from alternative perspectives.  

 

2 Module Content and Course Schedule 

The seminar presents and discusses conflicts against the background of international 
and national development of sustainability strategies and implemented legal proce-
dures. The difficulty of sustainable decision finding and restorative justice by formal 
legal procedures is examined. Respective knowledge about relevant European and 
German legal norms and legal principles as well as about alternative dispute resolution 
strategies such as mediation, arbitration, negotiation will be transmitted and serves to 
enhance students' understanding of decision taking in different social fields. In case 
studies students apply their knowledge in a practice-orientated and comparative way 
and present the results. 

Course Schedule 

a) Sustainable decision taking through formal legal procedures 
• Global perspective 
• European perspective 
• German perspective 

b) The role of Courts in conflict resolution 
c) Negotiation Strategies  
d) Mediation 
e) Arbitration 
f) Restorative Justice 

 

3 Didactic Concept 

• Lecture and interactive workshop elements 
• Integration of web media 
• Guest lectures and expert talks 
• Independent case studies and presentations 

 

4 Bibliography 

Dernbach, J. / Mintz, J.A. (2011): Environmental Laws and Sustainability: An Introduc-
tion, Sustainability, 3, p. 531-540. 

Mauerhofer, V./Rupo, D./Tarquinio, L. (editors) (2020), Sustainability and law. General 
and Specific Aspects, Springer 
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White Collar Crime  

Duration 1 semester 

Study Semester 5th semester 

Frequency Winter semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar  

Responsible for Module Prof. Dr. Christian Mock 

Teaching Personnel Prof. Dr. Christian Mock / N.N.  

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☐ Written exam (50%) 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 

☐ Portfolio 

☒ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students acquire knowledge of the purposes of punishment, the structure of a criminal 
justice system and the mechanisms of punishment in the criminal law sense. The con-
sequences of punishment in civil and administrative law are also covered. 

In addition to the classification of criminal law in commercial transactions, important 
criminal law issues in economic life are examined so that students are able to develop 
an awareness of potential criminal behaviour in practice, to behave in accordance with 
standards and to take appropriate action against criminal behaviour. 

 

2 Module Content and Course Schedule  
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The seminar begins by explaining the negative effects of criminal offences on the eco-
nomic system. Furthermore, the different purposes of punishment and the structure 
of the criminal prosecution authorities and criminal courts as well as the system of 
penalties and administrative fines will be examined. 

After a brief introduction to the general part of criminal law, offences that are partic-
ularly important for economic transactions are examined and discussed. 

Course Schedule  

1. Concept and meaning of economic criminal law  

2. Approaches to criminal offences and constitutional hurdles to criminal prosecution  

3. Prosecuting authorities and criminal courts  

4. System of penalties and administrative fines  

5. Introduction to the general principles of criminal law  

6. Criminal sanctions against individuals and companies 

7. Civil liability in the event of a criminal offence 

8. Special economic offences may include 

a) Theft  
b) Fraud  
c) Embezzlement 
d) (Economic) duress 
e) Insolvency and balance sheet criminal law 
f) Corruption 
g) Money laundering  
h) Unfairness offences 
i) Infringement of trade secrets 
j) Antitrust penalties 
k) Withholding and embezzlement of remuneration  
l) Illegal employment 

3 Didactic Concept 

The seminar includes lecture components, presentations, group and project work, and 
self-study phases. 

4 Bibliography 

An Introduction to International Criminal Law and Procedure, 5th edition, by Darryl 
Robinson, Sergey Vasiliev, Elies Van Sliedregt, Valerie Oosterveld 

Selected Articles 
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Electives - Summer semester 

Foundations of the Law of the European Union 

e Duration 1 semester 

Study Semester 4th semester / 6th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr. Christian Mock  

Teaching Personnel Prof. Dr. Christian Mock / N.N.  

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 

☐ Portfolio 

☒ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students will be familiar with the founding history, structure and mechanisms of the 
European Union. In particular, they will learn about the supranational nature of the EU 
and be able to accurately assess the implications of current and future legislation and 
law enforcement at EU level in order to respond quickly and accurately to relevant 
developments in their respective professional environments. 
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2 Module Content and Course Schedule 

The module begins with an overview of the history of the EU, followed by an explana-
tion of its institutions and key drivers. 

It then examines the separation of powers within the EU and the influence of the three 
powers on individual nation states. 

Course Schedule  

a) History of the European Union 
b) Membership in the European Union (accession and withdrawal)  
c) Legal nature of the European Union 
d) Union institutions 

- European Parliament 
- European Council 
- Council 
- European Commission 
- Court of Justice of the European Union 
- European Central Bank 

e) Supranational Union law 
f) Relationship between Union law and the law of the Member States 
g) State aid control 
h) Enforcement of Union law 

 

3 Didactic Concept 

The seminar includes lecture components, presentations, group and project work, and 
self-study phases. 

4 Bibliography 

Understanding European Union Law, 8th edition, Karen Davies, Maarten van Munster, 
Isabel Düsterhöft 
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Environmental Policy 

Duration 1 semester 

Study Semester 4th semester / 6th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Lecture 

Responsible for Module Prof. Dr. Dirk Löhr 

Teaching Personnel Prof. Dr. Dirk Löhr 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☒ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students will gain key knowledge about the basic concepts in discussion and the ac-
tors and patterns of environmental politics in Germany and other countries. They will 
be able to critically discuss key issues in environmental policy and to apply the con-
cepts in the analysis of the contemporary discussion. 
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2 Module Content and Course Schedule 

The topics are not limited only to the narrow field of environmental policy but refer 
also to other fields of sustainability. 

The course  

• Gives and overview about the political system in Germany and the EU. 
• Discusses the political actors and their role in the political process; 
• Illustrates how environmental laws are made; 
• Shows the different views on regulatory policy; 
• Presents the most important instruments of environmental instruments; 

Moreover,  

• Principals and instruments of environmental policy; 
• The role of the Tinbergen rule in environmental policy; 
• Their impacts on property rights and distribution are discussed.  

The following items are fixed contents of the course: 

• Distributional aspects of environmental taxes and pollution permits; 
with the application fields climate protection and land use; 

• Sustainable public finance; 
• Sustainable infrastructure (with a special regard on traffic); 
• International trade. 

Additionally, present topics of public interest shall be discussed if required. 

Course Schedule  

a) Political System 
Overview of the way the political system and the law making works 

b) Market failure and state failure 
… are analysed in terms of externalities and processes of rent seeking activities as 
well as lobbyism. 

c) Regulatory policy (Freiburg School) 
The role of regulatory policy within sustainability and the standpoints of different 
political and pressure groups are discussed.  

d) Environmental policy, land and nature 
The role of land and nature as factors of production is analysed, the impacts of 
different property rights are debated.  

e) Agriculture policy 
In particular the EU agricultural policy is critically presented.  

f) Tinbergen Rule 
The role of the Tinbergen rule is discussed on the background of the example of 
environmental taxes. Also the Henry George principle will be an issue. 

g) Sustainable infrastructure 
In particular, the role of pricing and financing infrastructure is analysed. 

h) International trade and foreign direct investments 
The sustainability aspects of globalization are reflected. 
 

3 Didactic Concept 

• Lecture and interactive workshop elements 
• Integration of web media 
• Guest lectures and expert talks  
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4 Bibliography 

Steven Cohen (2006): Understanding Environmental Policy. New York: Columbia Uni-
versity Press. 

Dirk Loehr (2010): External Costs as Driving Forces of Land Use Changes. Sustainability 
2(4): 1-19. Online: https://www.researchgate.net/publication/227439200_Exter-
nal_Costs_as_Driving_Forces_of_Land_Use_Changes  

Carolyn Snell (2014): The short guide to environmental policy (Short Guides), Policy 
Press 

  

https://www.researchgate.net/publication/227439200_External_Costs_as_Driving_Forces_of_Land_Use_Changes
https://www.researchgate.net/publication/227439200_External_Costs_as_Driving_Forces_of_Land_Use_Changes
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Ethical and Legal Aspects of Artificial Intelligence 

Duration 1 semester 

Study Semester 4th semester / 6th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  Same as credit points 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar, Project Workshop 

Responsible for Module Prof. Dr. Maximilian Wanderwitz 

Teaching Personnel Prof. Dr. Maximilian Wanderwitz 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam 

☒ Oral exam (100%) 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

The students have an overview of the complex structure that has arisen through the 
development and widespread use of artificial intelligence, in particular with regard to 
the ethical and legal aspects associated with it. 

First of all, the students are able to differentiate and classify the different types and 
functions of Artificial Intelligence. They also know the sectors and industries in which 
artificial intelligence is already being used and in which far-reaching developments 
are emerging. 

In addition, the students know about the various possibilities of conscious misuse of 
artificial intelligence, especially when it comes to using artificial intelligence to achieve 
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illegal goals - and the students also know about collateral risks that the use of artificial 
intelligence can bring, and which are not based on conscious intent. 

The resulting legal and ethical problems of the use of artificial intelligence can be clas-
sified and differentiated by the students. This applies to both the underlying ethical 
issues and the resulting approaches to legal regulation. 

 

2 Module Content and Course Schedule 

Module Content 

With regard to the types and functions of artificial intelligence, the following ap-
proaches in computer science are discussed: knowledge systems, expert systems, de-
cision trees, machine learning, neural networks (including how human neural net-
works work) and deep learning. Here, sub-categories and special manifestations of the 
individual approaches are also presented. In this context, individual industries and 
sectors are presented in which artificial intelligence is already being used, as well as 
emerging developments and possible uses in the future. This also includes the simul-
taneous and combined use of different applications of artificial intelligence. 

The possibilities of abuse of Artificial Intelligence will be presented on a sector-specific 
basis. The relevant sectors are: information technology, economics, politics, social af-
fairs and warfare. This is complemented by the collateral risks of using artificial intel-
ligence that is not based on conscious intent. For this purpose, three risk areas are 
formulated that are already recognizable: autonomy risks, distortion risks and net-
working risks. 

The legal-ethical aspects resulting from the contents presented above are presented 
from two perspectives: First, the ethical problems and challenges are formulated, then 
the resulting regulatory options are discussed. In this context, it is also explained that 
legislation is always an overall product of ethical and regulatory considerations. 

 

Course Schedule  

a) Types and functions of artificial intelligence 

• Knowledge systems 
• Expert systems 
• Decision trees 
• Machine learning 
• Neural networks (including how human neural networks work) 
• Deep learning 

b) Use of artificial intelligence in individual sectors and industries 

c) Abuse of artificial intelligence 

• Information technology 
• Economics 
• Politics 
• Social affairs 
• Warfare 

d) Collateral risks of using artificial intelligence 

• Autonomy risks 
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• Distortion risks 
• Networking risks 

e) Legal-ethical aspects concerning artificial intelligence 

• Ethical considerations 
• Resulting regulatory approaches 

 

3 Didactic Concept 

• Lecture and interactive workshop elements 
• Integration of web media 
• Independent case studies and presentations 

 

4 Bibliography 

Turner, Jacob / Rules, Robot (2018): Palgrave Macmillan. 

Lin, Patrick / Jenkins, Ryan / Abney, Keith (Editors) (2017): Robot Ethics 2.0, Oxford 
University Press. 

Russell, Stuart / Norvig, Peter (2020): Artificial Intelligence, 4th Ed., Prentice Hall. 
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Financial Management 

Duration 1 semester 

Study Semester 4th semester / 6th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar, Project Workshop 

Responsible for Module Prof. Dr. Christian Kammlott 

Teaching Personnel Prof. Dr. Christian Kammlott 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☒ Portfolio (100%) 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students will develop an in-depth understanding for the (financial) situation of com-
panies, especially based on financial analytics and key performance indicators. After 
completing the module, they will be able to identify strengths, weaknesses and po-
tentials of companies, identify adequate financing instruments, work out restructuring 
and optimization measures and map their financial consequences. Furthermore, the 
students will be enabled to apply the learned connections to new and practical cases. 
In addition, students train their social skills by assuming responsibility and willingness 
to learn through the self-responsible pre- and post-processing of content, recogniz-
ing and solving problems themselves, and taking on teamwork (learning) responsibility 
for other students as well. During presentations, students learn to professionally pre-
sent their learning outcomes and to be responsible for them. 
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2 Module Content and Course Schedule 

Financial management executives are at the interface between accounting and fi-
nance and corporate strategy. In principle, every business decision affects the financial 
situation of a company and is therefore directly or indirectly connected with the func-
tion of financial management. This applies to start-ups, small and medium-sized com-
panies as well as large corporations. In terms of value-oriented corporate manage-
ment, the focus of the course is therefore the topic of financial analysis as an instru-
ment for assessing and reconciling corporate success, asset and capital structure on 
the basis of annual financial statements and forecasts. 

 

Course Schedule 

a) Understanding and restructuring financial statements 

b) Case Studies in financial analysis and management  

c) Final workshop and presentation 

 

3 Didactic Concept 

Nearly all knowledge is taught through case studies. At the beginning, concrete tasks 
are asked which have to be solved. In the subsequent consolidation phase, the stu-
dents are confronted with practical problems and thus open situations for which the 
problems have to be identified by the students first and then solutions have to be 
worked out. A special focus of the lecture is on the learning of transfer know-how, 
because the mentioned problems cannot be considered in isolation, but consist of 
complex questions which have to be combined. 

The conclusion of the event is usually a case study with a practice partner during which 
the students demonstrate the acquired competencies. 

The lecture requires a permanent pre- and post-processing of content and it is carried 
out in the form of workshops that require teamwork. In this respect, a permanent par-
ticipation is a mandatory requirement for the successful completion of this module. 

If group size permits, grade and credits are awarded on the basis of a learning portfolio 
and an oral assignment. A written examination may be offered alternatively. Detailed 
information and details will be announced by the lecturer at the beginning of the se-
mester. 

 

4 Bibliography 

There are no required textbooks for this course due to its broad nature and scope. 
However, general books on financial analysis might be helpful. Cases will be provided 
in advance. 
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International Marketing & Digital Business 

Duration 1 Semester 

Study Semester 4th semester / 6th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None  

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

Teaching Personnel Prof. Dr. Stefan Diemer, Dr. Marie-Louise Brunner 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☒ Portfolio (100%) 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students expand their knowledge in the field of international business communication 
with a focus on marketing and webcare. They develop the ability to analyse, classify 
and optimize marketing settings and issues in international contexts, to analyse and 
optimize digital channels in terms of language, content and purpose, and to present 
their findings to a critical audience. 

 

2 Module Content and Course Schedule 

The seminar focuses on exploring marketing from a business communication perspec-
tive. We will focus in particular on international business contexts, mostly in English. 
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Particular focus areas are the adaptation of marketing to different target groups via 
choice of channel, medium, discourse type, and structure, multimodality, cultural and 
regulatory issues, as well as general international marketing aspects. A key area of 
interest are webcare, advertising and discourse in social media environments, such as 
Instagram, TikTok, and YouTube. 

Course Schedule  

The course will be scheduled in weekly or bi-weekly sessions with project phases. 

 

3 Didactic Concept 

The seminar includes lecture components, presentations, group and project work, and 
self-study phases. Grades will be allocated on the basis of a graded e-portfolio of a 
self-compiled case study. A mandatory ungraded presentation (20-30 minutes) dur-
ing the semester will ensure that students are on the right track for their portfolio 
project. The portfolio consists of the summary of the results of a case study on social 
media and crisis communication, with extensive examples. 

 

4 Bibliography 

Lee, Julie, Ann / Usunier, Jean-Claude (2023): Business & marketing across cultures. 
London: Pearson Education. 

Graf, Erika (2023): International marketing in times of sustainability and digitalization. 
Berlin: Walter de Gruyter. 
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Social Media Marketing Communication: Case Studies 

Duration 1 semester 

Study Semester 4th semester / 6th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Dr. Marie-Louise Brunner, Tandem-Professor 

Teaching Personnel Dr. Marie-Louise Brunner, Tandem-Professor 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(100%) 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students expand their knowledge of social media marketing communication and de-
velop the ability to analyse social media data, describe a social media marketing con-
cept and, based on this, develop their own case study of a social media communication 
concept and present it to a critical audience. 

2 Module Content and Course Schedule 

Module Content 

In the seminar, we will discuss approaches to social media concepts and analysis 
methods. We will also explore current trends in the use of social media in marketing 
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and customer communication. Examples will be used to examine how external com-
munication can be designed in a customer-oriented, media-appropriate, and authen-
tic way, tailored to a specific or global audience. Participants analyse and evaluate the 
communication of companies in selected social media channels and, based on this, 
develop their own case study. Over the course of the semester, students work on cre-
ating their own complete social media communication concept, developing commu-
nicative strategies concerning topics such as appropriate channel, vision, national and 
international target group(s), market environment, strategic communication goals, 
market identities, visuals and general storytelling, persuasion, customer engagement, 
and webcare. They also create their own content / posting plan and a strategy for a 
successful follower acquisition and an evaluation of success. 

 
Course Schedule 

The course will be scheduled in weekly sessions. 

3 Didactic Concept 

The seminar includes lecture components, group and project work, self-study phases, 
and presentations. Grades will be allocated on the basis of a detailed graded project 
presentation of the developed case study.  

4 Bibliography 

Brunner, Marie-Louise; and Stefan Diemer (2022): Cross-platform analysis. Research 
Methods for Digital Discourse Analysis, ed. by Camilla Vasquez. Bloomsbury Publishing. 

Brunner, Marie-Louise; and Stefan Diemer (2019): Meaning negotiation and customer 
engagement in a digital BELF setting: A study of Instagram company interactions. 
Iperstoria – Testi Letterature Linguaggi 13(1): 15-33 [Special section: Negotiating Mean-
ing in Business English as a Lingua Franca, ed. by Alessia Cogo and Paola Vettorel]. 
https://iperstoria.it/article/view/436.  

Coombs, Timothy (2007): Crisis Management and Communications. Institute for Public 
Relations.  

De Fina, Anna (2016): Storytelling and audience reactions in social media. Language 
in Society 45: 473-498. 

Esch, Franz-Rudolf (2019): Handbuch Markenführung. Springer Gabler. 

Schach, Annika (2022): Starke Texte der Unternehmenskommunikation: Grundlagen 
und Anwendungsbeispiele von Public Relations bis Social Media, 2nd edition. Springer 
Gabler 

Van Noort, Guda / Willemsen, Lotte / Kerkhof, Peter / Verhoeven, Joost (2014): 
Webcare as an integrative tool for customer care, reputation management, and online 
marketing: A literature review. In: Philip J. Kitchen & Ebru Uzunoglu (eds.), Integrated 
Communications in the Post-Modern Era, p. 77-99. Basingstoke (UK): Palgrave-Mac-
millan. 

Additional materials. 

  

https://iperstoria.it/article/view/436
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Strategic Marketing 

Duration 1 semester 

Study Semester 4th semester / 6th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr. Thorsten Schaper 

Teaching Personnel Prof. Dr. Thorsten Schaper, Dr. Silvia De Magalhaes Car-
valho 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☒ Written exam (100%) 

☐ Oral exam 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

On completing this course students will be able to: 

• apply various methods to analyse different aspects of the marketing environment 
and the company itself, 

• define measurable marketing targets, 
• develop effective marketing strategies, 
• integrate the sustainable marketing approach within the strategy profile of a 

company, 
• display an informed, holistic understanding of the decision-making and 
• implementation processes that lead to the internationalization of firms, 
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• define and select appropriate management ratios. 

As a general learning goal, students will be enabled in teambuilding and collaboration 
to achieve group objectives. During the case studies, students learn to work profes-
sionally in multi-cultural teams and develop solutions for oral presentations. 

 

2 Module Content and Course Schedule 

Module Content 

Companies want to ensure their survival and growth, medium- and long-term by us-
ing the approach of strategic marketing management. To fulfil these targets, compa-
nies have to make decisions about effective marketing strategies. This module illus-
trates step-by-step the development of strategic marketing decisions. Firstly, an anal-
ysis and outlook of the marketing environment and the company itself is conducted. 
Based on this, the different marketing strategies like product/market strategies, com-
petitive strategies and regional market strategies are discussed. 

Key aspects of regional marketing strategies are specific decisions in the area of in-
ternational marketing. Accordingly, and keeping in mind the competitive pressures of 
today’s business environment, this module focuses also on strategic international 
marketing and discusses, firstly, the important decision of whether to internationalize 
or not. Subsequently, different aspects of the process of internationalization are con-
sidered, such as the selection of international markets, a variety of different market 
entry strategies and the details of creating and implementing a global marketing plan. 

  

Course Schedule 

The course is structured as follows: 

Chapter A: Basics of Strategic Marketing Management 

1 Marketing Decision-making Process 

2 Sustainable Marketing Management Marketing Strategy 

3 Marketing Strategy 

Chapter: B Analysis and Outlook of the Marketing Environment and the Company It-
self 

1 Analysis of Markets and Customers 

2 Analysis of Branch Attractiveness 

3 Analysis of Competitors 

4 Analysis of the Company 

5 Summary: Analysis of the Marketing Environment and the Company Itself 

Chapter C: Marketing Concept 

Chapter D: Marketing Targets 

Chapter E: Marketing Strategy 

1 Product/Market Strategies 

2 Competitive Strategy/Positioning 

3 Strategies of Market Management 
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4 Regional Marketing Strategies 

    4.1 National Strategies 

    4.2 International Strategies 

           4.2.1 The Decision whether to Internationalise 

           4.2.2 International Market Selection (IMS) 

           4.2.3 Market Entry Strategies 

           4.2.4 The International Marketing Plan 

           4.2.5 Implementing the Global Marketing Plan 

5 Combination of Marketing Strategies 

Chapter F: Marketing Controlling 

 

3 Didactic Concept 

The format of the course is mixed. Each session comprises an initial introduction into 
the respective topic followed by and interlaced with informal discussions. The students 
shall be encouraged to share their knowledge by contributing actively to class discus-
sions. 

This course has a main focus on group work and case studies. Each group consists of 
3 to 4 participants and has to elaborate solutions with regard to the various questions 
and presents its results in front of the audience. 

 

4 Bibliography 

A set of Microsoft PowerPoint slides will be distributed to the students before the class 
starts. For further reading the following textbooks are recommended: 

Hollensen, S. / Opresnik, M. O. (2021): International Marketing: Principles and Practice. 
A Management-Oriented Approach, Opresnik Marketing Consulting. 

Hollensen, S. (2020): Global Marketing. 8th ed., Pearson Education Limited. 

Homburg, C. / Kuester, S. / Krohmer, H. (2009): Marketing Management: A Contem-
porary Perspective, McGraw-Hill Education. 

Kotler, P. / Keller, K. L. / Mairead, B. / Goodmann, M. / Hansen, T.  (2009), Marketing 
Management, Pearson Education Limited  

Kotler, P. / Wong, V. / Saunders, J. / Armstrong, G. (2005): Principles of Marketing, 
Pearson Education Limited. 

Usunier, J-C. / Lee, J.A. (2009): Marketing Across Cultures, 5th ed., Pearson Education 
Limited.  
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Insolvency Law 

Duration 1 semester 

Study Semester 4th semester / 6th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar  

Responsible for Module Prof. Dr. Christian Mock 

Teaching Personnel Prof. Dr. Christian Mock / N.N.  

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(50%) 

☐ Portfolio 

☒ Term paper or essay 
(50%) 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

Students will be introduced to the principles of the enforcement of civil law claims and 
the impact of insolvency proceedings on this situation and will learn about the eco-
nomic implications of insolvency proceedings in different situations. 

They will also become familiar with different types of proceedings and restructuring 
approaches, understand the main parties involved and the dynamics of insolvency. 
Last, but not least, they will learn, among other things, that insolvency does not nec-
essarily end in the liquidation of a legal entity. 
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Overall, this course will provide students with an awareness of the issues arising from 
and related to insolvency, enabling them to develop and formulate specific recom-
mendations for action in the run-up to and after insolvency. 

2 Module Content and Course Schedule 

The seminar will begin by explaining the relationship between individual enforcement 
and insolvency and the economic consequences of insolvency for the company, its 
directors and creditors. In particular, the different and sometimes conflicting interests 
of the parties involved will be discussed. 

It also outlines the different types of insolvency proceedings with different procedural 
objectives (liquidation or reorganisation) and discusses the measures that can be 
taken by the various parties involved in the run-up to and during insolvency. 

Course Schedule 

a) Introduction: civil enforcement  

b) Effects of Insolvency Proceedings  

c) Definition of insolvency 

- Illiquidity  

- over-indebtedness 

d) The various stages of ordinary insolvency proceedings  

e) The parties involved in insolvency proceedings 

- the debtor  

- the insolvency administrator  

- the various classes of creditors 

- the insolvency court 

f) Restructuring 

- Negotiations  

- Insolvency plan proceedings / Chapter 11 / scheme of arrangement 

g) Potential liability of shareholders, directors and creditors 

h) Potential safeguards in pre-insolvency scenarios 

3 Didactic Concept 

The seminar includes lecture components, presentations, group and project work, and 
self-study phases.  

4 Bibliography 

Corporate Insolvency Law: Perspectives and Principles, 3rd edition, Vanessa Finch and 
David Milman 

Selected Articles  
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Sustainable Development Goals 

Duration 1 semester 

Study Semester 4th semester / 6th Semester 

Frequency Summer semester 

Recommended Prereq-
uisites 

None 

Classification ☐ Required Course 

☒ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language English 

Type Seminar 

Responsible for Module Prof. Dr. Milena Valeva 

Teaching Personnel Prof. Dr. Milena Valeva 

Requirement for Award-
ing of ECTS Points 

Passed module examination 

Methods of Evaluation ☐ Written exam 

☐ Oral exam 

☐ Laboratory performance 

☒ Project presentation 
(30%) 

☐ Portfolio 

☒ Term paper or essay 
(70%) 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals 

This course offers an overview & engagement of the global agenda of United Nations 
(UN) in regard to sustainability - Sustainable Development Goals (SDGs). Within this 
module students will understand and reflect on the historicity and systematics as well 
as on the local application of the SDGs. The main focus lies on an international project 
work with external local partner (National Park Hunsrück-Hochwald), students will 
elaborate – together with students from Israel – in mixed project groups – concepts 
for improved SDG-orientation of the external partner and the region of Birkenfeld. The 
project work will take place as virtual exchange & e-workshops. 
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2 Module Content and Course Schedule 

In order to expand the professional, methodical and personal competences in the area 
of UN SDGs, students will develop strategic concepts as local interpretation and im-
plementation guidelines of chosen SDGs within the context of the National Park 
Hunsrück-Hochwald. Design-thinking, Sprint-Design and social business canvas and 
therefore leading teaching methods.  

 

Course Schedule  

The content of the course is structured as follows: 

Session 1: introduction & course overview 
Session 2. VUCA world & megatrends – definition & effects 
Session 3: think global – act local: Glocalism 
Session 4: UNO: history, structure & functions & UN Global Compact 
Session 5: UN Millennium Development Goals (MDGs) 
Session 6: UN Sustainable Development Goals (SDGs): basic ideas and concepts 
Session 7: Case Studies 
Session 8-11: SDGs & Social Innovation 
Session 12: SDGs & Human Rights 
Session 13: SDGs & Civil Society 
Session 14: course summary 
 

3 Didactic Concept 

• course sessions at 180 minutes each 

• seminar format: lecture, discussion, coaching 

• media-supported presentation  

• virtual exchange 

• collaboration with students from abroad  

• project work 

• moderated discussions  

• work in class 

• work in groups 

• student presentations 

4 Bibliography 

Filho, W. (2018). Handbook of Sustainability Science and Research, Springer Cham, 

https://doi.org/10.1007/978-3-319-63007-6  

Kaltenborn, M. / Krajewski, M. / Kuhn, H. (2020). Sustainable Development Goals 

and Human Rights. Springer Cham, https://doi.org/10.1007/978-3-030-30469-0  

Portales, L. (2019). Social Innovation and Social Entrepreneurship. Palgrave Macmillan 
Cham. https://doi.org/10.1007/978-3-030-13456-3  

https://glocalismjournal.org 

 

Additional literature as online and offline sources is supplied during the course. 

 

https://doi.org/10.1007/978-3-319-63007-6
https://doi.org/10.1007/978-3-030-30469-0
https://doi.org/10.1007/978-3-030-13456-3
https://glocalismjournal.org/
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Appendix 

Foreign Language: French III 

Duration 1 semester 

Study Semester According to the individual language study plan. 

Frequency Winter semester and if required 

Recommended Prereq-
uisites 

French I – II  

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language French 

German students will have to take at least 2 modules in for-
eign language for at least 2 semesters each. An individual 
language study plan will be discussed prior the start of lec-
tures. 

Module contents are aligned according to the respective 
qualification of students. 

Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

Teaching Personnel Christina Juen, Aloisia Sens and further lecturers 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (50%) 

☒ Oral exam (50%) 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals French 

Communicative competence 
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Reading: Can understand short, simple texts containing the highest frequency vocab-
ulary, including a proportion of shared international vocabulary items, work, family, 
shopping and immediate surroundings. 

Speaking: Can give a simple description or presentation of people, living or working 
conditions, daily routines, likes/dislikes, etc. as a short series of simple phrases and 
sentences linked into a list. Can exchange personal ideas about specific topics. Can 
describe his/her background and education, immediate surroundings and other things 
associated with immediate needs in a simple way. 

Writing: Can write a series of simple phrases and sentences linked with simple con-
nectors like ‘and’, ‘but’ and ‘because’. 

Listening: Can understand phrases and expressions related to areas of most immedi-
ate priority (e. g. very basic personal and family information, shopping, local geogra-
phy, employment) provided speech is clearly and slowly articulated. 

(based on Common European Framework of Reference for Languages: Learning, 
Teaching, Assessment, Level A2) 

Focus on business French  

Intercultural competence (traditions, jobs, holidays, daily routines, values of a society, 
etc.) 

Can draw intercultural comparisons on a basis level and knows about French values of 
society. 

Methodical competence (strategies for listening and reading, speaking and writing; how 
to deal with different text types and media) 

Can order short texts in paragraphs according to content. Can find simple headlines 
for paragraphs. 

Language correctness (grammar, pronunciation and intonation, lexis, orthographic cor-
rectness) 

Can e. g. describe events in the past (passé compose and imparfait), prepositions of 
time and space, verbs with à / de, relative pronouns, future tenses, adjectives and its 
degrees, difference between adjectives and adverbs 

2 Module Content and Course Schedule French 

Online Activities 

You revise and deepen grammar and vocabulary of everyday situations with the help 
of the online activities and in class time you transfer your knowledge to business sit-
uations 

World of work, applying for a job, telephoning, expressing conditions, giving advice, 
understanding notifications at the workplace, describe the workplace, make/ accept/ 
confirm / cancel appointments, writing a mail 

Planify a business trip as you participate at a trade fair: talking about a town, asking 
for information … 

Giving basic information about your society 

Grammar: Prepositions of time and space / the tenses (past/ present/ future), con-
junctions, adjectives and its degrees 

Course Schedule 

Focus on business French 
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1. On the phone at work: make/ accept/ confirm/ cancel appointments 
2. Confirm an appointment in a mail 
3. Reading and studying job advertisements and applying for a job 
4. Describe your working place and talk about your tasks at work 
5. Planify a business trip 
6. Talk about your society 

3 Didactic Concept French 

 Primarily communicative teaching method 
 Intensive media use (DVD: video sequences to start each unit, free app for 

smartphone supports self-study), newspapers, Internet research etc.) 
 French Rallye A2 on OpenOlat 
 Course media and handouts available online 
 communicative training (reading, listening, speaking and writing; intercultural 

communication) 

4 Bibliography French 

M.P. Rosillo et al. (2013): Quartier d’Affaires 1, A2. CLE international. 

B. Tauzin et al. Objectif Express 1, Hachette. 

Additional material provided by lecturer (cultural knowledge, etc.). 
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Foreign Language: French IV 

Duration 1 semester 

Study Semester According to the individual language study plan. 

Frequency Summer semester and if required 

Recommended Prereq-
uisites 

French III 

Classification ☒ Required Course 

☐ Compulsory Optional Subject 

Credit Points 5 

Weight of Grade  2.78 % 

Contact Hours 4 SWS / 60 h 

Self-Study 90 h 

Total Workload 150 h 

Course Language French 

German students will have to take at least 2 modules in for-
eign language for at least 2 semesters each. An individual 
language study plan will be discussed prior the start of lec-
tures. 

Module contents are aligned according to the respective 
qualification of students. 

Type Seminar 

Responsible for Module Prof. Dr. Stefan Diemer 

Teaching Personnel Christina Juen, Aloisia Sens and further lecturers 

Requirement for Award-
ing of ECTS Points 

Passed module examinations 

Methods of Evaluation ☒ Written exam (50%) 

☒ Oral exam (50%) 

☐ Laboratory performance 

☐ Project presentation 

☐ Portfolio 

☐ Term paper or essay 

☐ Practical exam 

☐ Colloquium 

1 Learning Goals French 

Communicative competence 

Reading: Can understand the main points of clear standard input on familiar matters 
regularly encountered in work, school, leisure, etc. 
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Listening: can deal with most situations likely to arise while travelling in an area where 
the language is spoken. 

Writing: can produce simple connected text on topics that are familiar or of personal 
interest. 

Speaking: can describe experiences and events, dreams, hopes and ambitions and 
briefly give reasons and explanations for opinions and plans. 

(based on Common European Framework of Reference for Languages: Learning, 
Teaching, Assessment, Level B1) 

Focus on business French  

Intercultural competence (traditions, jobs, holidays, daily routines, values of a society, 
etc.) 

Can draw intercultural comparisons on a basis level and knows about French values of 
society and in business. 

Language correctness (grammar, pronunciation and intonation, lexis, orthographic cor-
rectness) 

Can e. g. describe events in the past, know the different kinds of phrases and can use 
them, can use pronouns (double pronouns) and the sequence of tenses, can differen-
tiate between the “indicatif / subjonctif”. 

2 Module Content and Course Schedule French 

You discover the world of work as an employer and an employee. 

You can present your firm, talk about figures, develop and describe a product, start a 
marketing campaign, think of publicity slogans and a way to commercialize your prod-
uct. 

You discover the different services of a firm, you treat clients orders and complaints. 

You think of alternative methods of work. 

Course Schedule 

Focus on business French 

1. Oral presentations: different kinds and how to speak in the public 
2. How to present a firm and how to talk about figures? 
3. Invent your product and commercialize it. 
4. Start a marketing campaign and think about a publicity 
5. How to react to complaints? 
6. How can an employer motivate his employees? 

3 Didactic Concept French 

 Primarily communicative teaching method 
 Intensive media use (DVD: video sequences to start each unit, free app for 

smartphone supports self-study), newspapers, Internet research etc.) 
 Project based working. 
 Course media and handouts available online 
 Communicative training (reading, listening, speaking and writing; intercultural 

communication) 

4 Bibliography French  

M.P. Rosillo et al. (2013): Quartier d’Affaires 2, B1. CLE international. 
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B. Tauzin et al. Objectif Express 2, Hachette. 

Additional material provided by lecturer (cultural knowledge, etc.). 
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